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Canco  books  lor  home  economisls  play 
important  role  in  canned  food  education 


★  There  are  two  reasons  why 
this  new  Canco  “Canned  Food  Facts”  will  be 
a  best  seller  for  you:  (i)  Facts  in  the  hands 
of  home  economists  are  a  powerful  selling  force 
for  all  canned  foods;  (2)  Home  economists 
are  so  enthusiastic  about  this  type  of  Canco 
literature  that  they  already  have  requested  over 
220,000  pieces.  This  new  book  covers  46  canned 
foods  in  an  interesting,  comprehensive  way. 
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311  LOCK-SEAM  BODY-MAKER 
FOR  GALLON  CANS 


9  For  those  customers  who  con  take  advantage 
of  the  economies  offered  by  electric  heating  of 
the  solder  pot,  we  have  designed  this  unit. 
Not  just  a  makeshift  changeover  from  gas  to 
electricity,  but  designed  specifically  for  elec¬ 
tric  heating. 

The  heating  elements  are  brought  in  through 
the  bottom,  thereby  protecting  them  from  cor¬ 
rosion  and  leaving  the  surface  of  the  pot  free 
for  ready  cleaning.  The  exterior  of  the  pot  is 
covered  with  two  inches  of  insulation,  protected 
by  a  coating  of  cement  which  eliminates  all 
heat  losses  from  these  surfaces. 


The  bath  is  heated  by  four  elements,  each  of 
which  has  its  individual  automatic  thermostatic 
control.  These  controls  are  housed  in  a  case 
built  into  the  base  of  the  machine,  which  also 
contains  an  automatic  time-switch  for  connecting 
the  power  in  the  morning  at  a  predetermined 
time,  and  disconnecting  it  in  the  evening.  This 
switch  has  a  special  attachment  for  interrupting 
operations  on  holidays. 
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Modern  Canning  Equipment 

for  ALL  Food  Products 


Modernize  your  plant — produce  highest  quality 
at  lowest  cost  with  machinery  and  supplies  from 
the  leading  manufacturer  of  canning  equipment. 


Write  for  our  2  24 -page 
illustrated  catalog, show¬ 
ing  over  400  products 
used  by  the  food  indus¬ 
tries. 


^  M  &  S  6-POCKET  FILLER 

Fills  any  liquid  or  semi-liquid  product.  Handles 
the  most  difficult  can-filling  jobs.  Continuous 
and  automatic.  Fills  up  to  125  cans  per  minute. 
All  cans  filled  exactly  alike.  No  spill,  drip  or 
waste.  Unless  can  is  properly  placed  to  receive 
it,  product  cannot  flow.  Other  Fillers  up  to  200 


A-B  COOKER  AND  COOLER 

The  “One  Man  Cook  Room”  for  evaporated  or  condensed  milk,  meat  products, 
com,  tomatoes,  asparagus,  peas,  fruit  and  other  foods.  Cans  processed  immedi¬ 
ately  after  closing,  all  given  same  length  of  cook  at  constant  temperature,  then 
cooled  quickly  and  thoroughly.  Result:  a  high-grade,  perfectly  sterilized,  uni¬ 
form  product. 


cans  per  minute. 


Conveyors . . .  Elevators . .  .  Size  Graders .  . . 
Quality  Graders  ...  Picking  Tables  .  .  . 
Washers  .  . .  Klaneliers  . . .  Storage  Hoppers 
Pea  and  Bean  Fillers  .  .  .  Bean  Cleaners  .  .  . 
Bean  Baking  Ovens  .  .  .  Cook  Room  Equip¬ 
ment  ...  Aphis,Control  E<|uipment ...  Etc. 


Iliiskers  .  .  .  Cutters  .  .  .  Trimmers  .  .  . 
Washers  .  .  .  Ear  Corn  Briisher  .  .  .  Inspect¬ 
ion  Conveyors  .  .  .  Spiral  Conveyors  .  .  . 
Whole  Grain  Washers  .  .  .  Batch  Mixers  .  .  . 
Blending  Mixers  .  .  .  Syrup  System  . . .  Silk- 
ers  .  .  .  Cooker-Fillers  .  .  .  Elevattirs  .  .  .  Coh 
Crusher  .  .  .  Corn  Shaker  .  .  .  Etc. 


1^  SUPER  JUICE 
^  EXT  RACTOR 

Gives  maximum  yield  of  tomato  juice 
of  any  desired  consistency  —  quickly 
adjustable  from  light,  thin  juice  to 
extremely  heavy,  pulpy  juice.  Output 
10  to  30  gal.  per  minute.  Also  gives 
splendid  results  on  other  fruits  and 
vegetables. 


&  HAND  PACK  FILLER 

Steps  up  the  quality  of  your  pack  to 
an  astonishing  degree,  invariably  brings 
better  prices.  Ideal  for  packing  Toma¬ 
toes,  Sauer  Kraut,  String  Beans,  Beets, 
F ruits,Berries,  Pickles, Fish  Flakes,  Mac¬ 
aroni,  Chunky  Meats,  Cocoanut,  Etc. 


Inspection  'rahles  .  .  .  Washers  .  .  .  Scalders 
.  .  .  Peeling  Tables  .  .  .  Tomato  Oushers 
.  .  .  Tomato  Steamers  .  .  .  Juice  Extract¬ 
ors  .  .  .  Pulpers  .  .  .  Finishers  .  .  .  Tomato 
Fillers  .  .  .  Pulp  Fillers  .  .  .  Pulp  Tanks 
and  Coils  .  .  .  Exhausters  .  .  .  Copper 
Kettles  .  .  .  Open  Kettles  .  .  .  Cookers  and 
Coolers  .  .  .  Etc.,  etc. 


1 8-  VALVE  JUICE  FILLER 

Le  vAf  I  E  1 1  jk  I  IT  V  D  A  ffv  B  D  Fills  150  to  200  cans  per  minute— ~  and 

EWISQUALITYGRADER  ^^^e.  Gives  utmost  accuracy  even  at 
Separates  tenderest  peas  from  others  highest  speeds.  Any  height  can  and  up 

with  hairline  accuracy.  Top  quality  and  to  a  No.  3  diameter.  Drip -proof  and 

top  prices  are  assured.  leak-proof. 

Information  on  any  canning  subject  gladly  furnished  by  our  experts.  No  obligations.  d-400-t 

FOOD  MACHINERY  CORPORATION 

HOOPESTON  (SPRAGUE-SELLS  DIVISION)  ILLINOIS 


PEERLESS  SUPER  HUSKER 

Husks  two  tons  of  com  per  hour.  Doubles 
capacity  of  your  plant  without  increas¬ 
ing  floor  space,  since  it  takes  up  no  more 
room  than  single  husker. 
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When  you  hove  a 


■  Whatever  your  problem,  Continental,  with  its 
tremendous  resources,  offers  every  facility  for 
greater  service  .  .  .  cans  of  highest  quality,  plain 
or  enamel-lined,  the  result  of  33  years  of  long  and 
intensive  development  and  research — aid  in  all 
canning  problems  thru  progressive  research — 
many  different  styles,  sizes  and  speeds  of  efficient 
closing  machines — and  unusually  prompt  ship¬ 


ments  from  modern  plants  conveniently  located 
from  Coast  to  Coast. 

Looking  after  your  interests  is  a  group  of  men 
long  experienced  in  the  Industry,  well  prepared  to 
give  you  sound,  practical  advice  and  assistance. 

When  you  have  a  problem — write,  phone  or  wire 
Continental.  We’ll  come  to  your  aid  immediately. 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 

- - -  _ _  _ _ _ ^ 
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!  nil  V.^INmiNv3i  I  l\/\Li/t  OF  THE  CANNED  FOODS  INDUSTRY 

r'liblished  Every  Monday  Since  1878  •  ARTHUR  I.  JUDGE,  Editor  •  VOLUME  61,  NUMBER  33 

EDITORIALS 


Tax  WEEK” — They  have  taken  to  calling  the  week 
containing  March  15th  “Tax  Week,”  and  any 
mention  of  taxes  makes  a  lot  of  men  froth  at  the 
mouth.  If  you  heard  Bazil  Rathbone,  the  radio  com¬ 
edian,  on  the  radio  last  week,  and  are  one  of  those 
tax  grouchers,  you  must  feel  like  a  spoiled  child  now. 

He  said  that  taxes,  of  course,  are  the  life  blood  of 
the  nation,  collected  to  pay  the  expenses  of  the  Govern¬ 
ments — State,  local  and  National — under  which  we  live. 
“Wherever  in  the  world  you  reside,”  he  said,  “you 
would  have  to  pay  taxes,  and  where  on  earth  can  you 
get  as  much  for  your  taxes  as  you  get  in  this  blessed 
country?”  Give  that  a  moment’s  thought;  in  other 
words  weigh  well  the  blessings  you  enjoy  in  this  great 
and  beautiful  country — ^freedom  of  opportunity,  of 
speech  and  action,  to  come  and  to  go  at  your  own 
pleasure,  to  acquire  property  and  to  enjoy  it  un¬ 
molested,  to  practice  your  religion  as  your  conscience 
dictates,  or  to  have  no  religion  at  all,  and  contrast  that 
with  the  conditions  of  the  rest  of  the  world.  And  then 
remember  that  in  actual  fact  you  pay  less  taxes  than 
any  of  these  other  nations,  and  stop  grouching. 

Oh!  yes,  possibly  we  pay  more  taxes  than  we  might, 
because  we  have  too  many  politicians  feeding  at  the 
public  trough,  but  some  one  has  just  said  that  we  are 
better  off  for  having  professional,  experienced,  politi¬ 
cians  doing  the  job  than  we  would  be  with  the  raw, 
inexperienced  men  who  come  in  on  waves  of  so  called 
reform.  We  want  to  work  and  play,  and  so  we  must 
pay  some  others  to  do  the  governing  and  regulating 
work  that  make  our  democracy  possible,  and  we  call 
that  pay  “taxes.”  And  if  you  are  grouching  on  the 
amount  collected  and  spent  on  “relief”  get  this  clear  in 
your  mind: 

One  half  our  population  is  busy — with  jobs  or  in 
business  making  more  or  less  money — and  the  other 
li  ilf  is  unemployed,  unable  to  keep  their  little  business 
!'  ing,  or  is  on  relief.  The  upper  brackets  are  making 
1  money  and  furnishing  employment,  but  all  that  mass 
1  'ow  them — we  refer  to  business  and  employees — is 
'  rely  holding  on,  and  working  for  small  wages,  in  fact, 

.  daily  fear  of  failure.  There  probably  is  a  fringe  of 
'  -do-wells  who  would  not  work  if  they  could,  so  long 
they  are  fed,  but  you  know  full  well  that  the  great 
ss  of  American  work  people  want  work  and  fair 
ges  and  a  chance  to  carve  out  their  own  destiny, 
d  if  you  will  get  out  in  the  highways  and  the  by- 
y s  you  will  find  that  millions  of  decent,  able,  willing 
-kers  cannot  find  jobs  at  any  price.  Don’t  sit  in 
\r  comfortable  homes  or  offices  and  condemn  the  un¬ 
ployed  as  worthless.  And  remember  this:  this 
intry  cannot  endure  with  one-half  working,  em¬ 


ployed  or  making  money,  and  the  other  half  continually 
facing  starvation  and  always  deprived  of  the  things 
they  see  you  getting.  That  is  the  germ  that  causes 
revolutions — hunger  and  deprivation,  not  guns  and 
cannon. 

You  may  well  ask  yourself  why  this  should  be  in  this 
great  country  with  its  unlimited,  and  yet  undeveloped, 
possibilities,  and  a  population  willing  and  able  to  work. 
You  read  learned  economists  and  students  of  history 
giving  their  reasons  and  what  they  consider  as  the 
only  answer,  but  everyone  of  them  whom  we  have  seen, 
fails  to  touch  the  real  disease  spot.  Most  of  them 
rehash  the  old  outworn  theories,  and  close  their  eyes 
completely  to  the  underlying  cause.  They  speak  of 
panics  as  regularly  recurring  epidemics  to  be  expected. 
What  would  have  happened  to  the  populations  of  the 
earth  if  the  scientists  had  treated  the  epidemics  of 
smallpox,  yellow  fever,  etc.,  etc.,  in  such  manner? 
Instead  they  sought  out  and  found  the  causes  of  these 
diseases  which  took  toll  in  the  thousands,  and  they 
got  rid  of  those  causes.  Why  is  this  not  done  with 
these  financial  diseases? 

We  do  not  want  to  go  back  to  Talking  Money  and 
Banking,  but  in  that  little  booklet  we  warned  you  that 
this  trouble  would  never  be  cleaned  up  until  we,  as  a 
nation,  broke  the  log- jam  of  the  great  financial 
managers,  who  are  in  complete  control  of  every  atom 
of  business,  employment  and  our  very  lives,  through 
control,  and  ownership,  of  the  money  of  the  world. 
There  is  a  very  real  Money  Trust,  and  they  are  taking 
care  of  their  own:  the  50%  in  which  they  have  their 
investments.  And  they  are  not  permitting  serious  com¬ 
petition  from  any  other  sources.  That’s  why  the  fifty 
per  cent  underdogs  cannot  get  going,  or  keep  going; 
that’s  why  bank  loans  are  restricted  under  lying  ex¬ 
cuses  that  the  intending  borrower’s  credit  is  not  good — 
all  these  banks  are  mere  feeders  to  the  Money  Trust, 
with  no  liberty  of  their  own,  and  those  bankers  know 
it.  Until  the  Government  takes  back  the  department 
that  was  stolen  from  it  by  the  bankers,  whose  cunning 
showed  them  that  they  could  control  the  world  if  they 
could  but  control  the  money  (and  which  the  people 
made,  not  them)  we  can  never  get  completely  out  of 
this  so  called  depression.  Fo-give  us ! 

ITY  THE  POOR  BROKER — Everybody  seems  to 
be  swatting  the  broker  now  a-days,  and  naturally 
we  object  since  that  used  to  be  our  prerogative,  or 
at  least  a  lot  of  brokers  seemed  to  think  so.  Doubtless, 
however,  the  swatting  is  of  the  really  “poor”  broker, 
and  we  do  not  mean  “poor”  in  worldy  wealth,  but  poor 
in  ability  as  a  salesman,  but  especially  poor  in  judg¬ 
ment  and  faithfulness  to  the  one  who  pays  him.  And 
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yet  all  blame  probably  belongs  entirely  upon  the  poor 
canner  who  has  not  sense  enough  to  select  the  right 
man  as  his  representative,  in  the  first  place,  and  after¬ 
wards  lacks  completely  the  intestinal  fortitude  to 
govern  him  or  to  control  him  in  his  actions. 

If  a  statement  of  this  kind  causes  the  hair  to  rise  on 
the  back  of  your  neck,  put  yourself  to  a  test.  You 
read  “On  Making  A  Price”  in  last  week’s  issue.  Or  did 
you?  And  if  you  did  not,  turn  back  and  read  that 
article,  quoted  in  last  week’s  editorial.  You  know 
perfectly  well  that  every  word  he  said  is  true,  but  how 
many  of  you  can  qualify  under  it?  We  do  not  have 
to  wait  for  the  answer. 

More  than  that,  most  if  not  all  of  you  know  that 
there  is  at  least  one  broker,  or  brokerage  firm,  for  every 
canner  in  the  business ;  and  this  being  so,  and  it  is,  even 
the  best  of  the  brokers  have  to  sell  other  things,  in 
addition  to  canned  foods,  or  they  would  starve.  So 
at  best  you  can  expect  from  your  broker  only  a  divided 
allegiance,  which  may  go  into  many  subdivisions  de¬ 
pending  upon  the  number  of  such  “other”  items 
handled,  and  when  you  know,  as  you  do,  that  your 
broker  handles  the  same  kind  of  canned  foods  for  a 
number  of  other  canners,  have  you  any  allegiance  left? 
And  this  applies  only  to  those  accounts  which  are  de¬ 
finitely  placed  with  some  broker;  where  the  broker 
“has”  your  account  in  his  territory.  Lots  of  canners 
have  no  such  arrangement  at  all,  but  sell  their  goods 
through  any  broker  who  proffers  the  order.  Some  of 
the  brokers  are  free-lance,  i.e.,  have  no  canner  repre¬ 
sentation,  but  seek  business  with  the  buyers  and  then 
try  to  find  some  canner  who  will  fill  it  at  the  price,  or 
send  the  order  to  another  broker  and  split  the  commis¬ 
sion  with  him.  Under  such  a  sales  policy  (save  the 
mark)  is  it  any  wonder  the  canned  foods  industry  is 
bogged  down  ?  Of  course  the  buyers  use  these  brokers 
to  get  the  goods  they  want  at  their  own  prices;  they 
dangle  the  order  in  front  of  the  broker,  who  is  having 
one  heck  of  a  time  making  both  ends  meet,  and  the 
broker  goes  off  on  the  hunt  to  serve  that  buyer.  In 
such  case  we  contend  that  they  are  no  longer  brokers 
but  have  become  buyers  for  the  buyers,  and  are  not 
entitled  to  collect  brokerage  from  the  canner  (the 
seller).  And  is  there  a  huge  amount  of  each  year’s 
packs  sold  in  this  way?  “Sold”  is  a  misnomer,  be¬ 
cause  the  goods  are  never  sold;  they  are  taken  away 
from  the  canner  at  as  heavy  a  loss  as  possible;  given 
to  the  buyer  with  a  consequent  possibility  of  a  good 
profit,  and  the  canner  pays  the  brokerage!  That’s  the 
way  canned  foods,  largely,  are  sold.  And  the  canner 
blames  the  broker!  Worse  than  that  he  contends,  and 
gets  mad  if  you  argue  with  him,  that  he  cannot  afford 
to  set  up  a  sales  department  in  his  business;  that  the 
cheapest  way  to  sell  canned  foods  is  through  the  broker. 
And  so  it  might  be,  if  the  canner  was  sure  of  his 
broker,  that  he  actually  and  truly  represents  him — 
and  not  a  whole  lot  of  competing  brands  at  the  same 
time — and  if  there  is  management  in  the  canner’s 
office  to  see  that  prices,  conditions  of  sale,  etc.,  are 
adhered  to. 

But  why  kick  about  a  poor  broker  who  has  a  chance 
to  earn  a  little  badly  needed  commission,  if  he  cuts  the 
price  to  get  the  order,  or  does  anything  else  to  turn  a 


penny  ?  And  what  right  have  you  to  kick  that  you  f .  e 
making  no  money,  if  you  turn  the  selling  of  your  oi  % 
put  over  to  a  broker,  and  take  what  he  gives  you,  witii 
no  word  or  say  as  to  prices,  conditions,  etc.  ?  It  is  easier 
for  such  a  broker  to  sell  100  cases  at  50c  per  do- , 
($100.)  than  it  is  to  sell  50  cases  at  $1.  per  doz.,  which 
also  totals  $100.  and  therefore  pays  him  just  as  much 
commission.  And  you  make  this  situation  possible,  as 
well  as  take  the  loss.  There  are  all  kinds  of  shenanigans 
played  against  you,  the  canner ;  in  fact  you  are  regarded 
as  the  “Fall  Guy,”  that  is  the  easy  mark,  and  aren’t 
you  ?  Why  expect  the  canning  industry  to  ever  be  put 
upon  a  sound  financial  basis,  when  you,  as  the  canners, 
are  not  interested  in  the  financial  end  of  the  business — 
the  selling  and  its  management? 

Over  the  years  we  have  tried  our  best  to  help  the 
cannors  to  become  better  merchandisers,  to  learn  to 
sell,  to  price  their  goods  and  to  demand  that  their 
agents  regard  those  prices,  and  also,  to  protect  their 
brokers  in  all  sales.  The  answer  is  found  in  the  fact 
that  very  few  brokers  have  ever  made  any  worth  while 
money  from  selling  canned  foods.  And  as  for  the  poor, 
stray  brokers  who  are  forced  to  pick  up  crumbs  of  com¬ 
missions  wherever  they  can  find  them,  they  have  our 
pity.  It  would  be  a  human  kindness  to  them  to  end 
such  jobs,  to  make  free-lancing  impossible,  and  so  force 
them  out  of  this  fatuous  job,  and  into  something  that 
will  really  pay  them.  We  are  kind  to  them  in  this  sug¬ 
gestion.  They  should  be  out ;  the  buying  broker  should 
be  out,  if  there  is  any  justice  in  law  the  “dummy” 
broker  must  be  driven  out. 

Canners  should  carefully  select  their  brokers,  and 
then  stick  to  them,  and  work  with  them,  and  make 
them  work  for  and  with  their  canner,  or  drop  them 
pronto.  And  they  should  sell  all  their  output  through 
their  appointed  brokers,  who  ought  to  be  their  Sales 
Agents. 

The  times  have  bred  a  lot  of  fault-finding  and  com¬ 
plaint.  It  is  always  so  in  bad  business  years ;  but  there 
is  considerable  fire  about  this  brokerage  question,  not 
merely  just  much  smoke. 

Work  co-operatively  with  your  broker  or  brokers 
(and  keep  the  number  as  small  as  possible)  but  you 
must  be  the  boss !  Have  you  the  “guts”  ? 

CANCO’S  MR.  STURDY  SPEAKS 

March  20 — Tampa,  Fla.,  Tampa  University,  morning. 

March  21 — West  Palm  Beach,  Fla.,  Civic  Clubs,  at  noon. 

March  22 — Bartow,  Fla.,  High  School,  at  10:45  A.  M. 

March  22 — Bartow,  Fla.,  Rotary  Club,  at  noon. 

March  23 — Winter  Haven,  Fla.,  Rotary  Club,  at  12:30. 

March  24 — Deland,  Fla.,  Stetson  University,  at  10:20  A.  M. 

March  27 — Sanford,  Fla.,  High  School,  at  9:25  A.  M. 

March  27 — Sanford,  Fla.,  Rotary  Club,  at  12:15  P.  M. 

March  27 — Sanford,  Fla.,  High  School,  at  2:30  P.  M. 

March  27 — Sanford,  Fla.,  Merch.  &  Prof.  Men’s  Assn.,  at 
7:30  P.  M. 

March  28 — Lake  Wales,  Fla.,  Rotary  Club,  at  noon. 

March  29 — Orlando,  Fla.,  Rotary  Club,  at  12:30  P.  M. 

March  29 — Winter  Park,  Fla.,  Rollins  College,  at  2:45  P.  M. 
March  29 — Orlando,  Fla.,  Tourist  Club,  at  8:00  P.  M. 

March  30 — Jacksonville,  Fla.,  High  School  Students. 

March  30 — Jacksonville,  Fla.,  Memorial  Home  Community, 
at  7:30  P.  M. 

March  31 — Jacksonville,  Fla.,  Civitan  Club,  at  1:00  P.  M. 
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Red  Beet  Pulp  in 


R.  COOPER,  department  manager  of  the  Cali¬ 
fornia  Packing  Corporation,  San  Francisco, 

♦  Calif.,  has  been  granted  a  patent  for  his 
process  of  making  food  products,  particularly  a  base 
for  catsup  and  the  like.  Application  for  the  patent 
was  filed  in  July,  1936,  and  was  granted  in  January 
of  this  year. 

The  description  and  claims  are  set  forth  as  follows : 

Patented  Jan.  24,  1939  2,145,108 

UNITED  STATES  PATENT  OFFICE 
2,145,108 

PROCESS  OF  MAKING  FOOD  PRODUCTS 
AND  PRODUCTS  PRODUCED  THEREBY 

Charles  R.  Cooper,  San  Francisco,  Calif.,  assignor  to  himself 
and  Augusta  S.  Cooper,  San  Francisco,  Calif.,  jointly 
No  Drawing.  Application  July  21,  1936, 

Serial  No.  91,789 
2  Claims.  (Cl.  99—144) 

This  invention  relates  to  processes  of  preparing  foodstuffs  and 
products  resulting  therefrom,  and  more  particularly  to  processes 
of  preparing  foodstuffs  for  use  as  catsup  bases  or  the  like  and 
novel  products  produced  thereby. 

In  the  preparation  of  bases  for  catsup  and  the  like  in  which 
it  has  been  found  preferable  to  use  a  fruit  such  as  the  tomato, 
relatively  long  and  expensive  periods  of  concentration  have  been 
required  in  the  treatment  of  tomato  pulp  by  reason  of  its  rela¬ 
tively  low  soluble  solid  content  which  runs  about  5.5  to  6.0  per 
cent.  The  mineral  content  and  sugar  content  are  also  relatively 
low,  averaging  only  about  0.5  per  cent  and  3.5  per  cent  respec¬ 
tively.  Moreover,  the  relatively  long  periods  of  concentration 
hitherto  considered  necessary  have  resulted  in  cooking  of  the 
pulp  with  an  undesirable  alteration  of  the  flavor.  Furthermore, 
even  in  the  same  season  of  the  year,  it  has  not  always  been 
possible  to  secure  tomatoes  of  like  color.  Consequently,  to  pro¬ 
duce  a  product  of  uniform  color,  it  has  been  necessary  to  resort 
to  artificial  coloring. 

In  overcoming  the  aforesaid  and  other  disadvantages  of  the 
piior  art,  it  is  a  major  object  of  my  invention  to  provide  a 
novel  catsup  base  of  improved  characteristics  at  less  expense 
than  heretofore. 

A  further  object  of  my  invention  is  to  provide  a  novel  process 
fov  the  manufacture  of  foodstuffs  for  use  as  bases  for  catsups, 
sj  ices  and  the  like  or  as  a  puree  wherein  improved  products  can 
h  Droduced  at  less  expense. 

'till  a  further  object  of  my  invention  is  to  provide  a  novel 
1.'  ‘M-age  of  pleasing  taste  and  healthful  characteristics  embody- 
i  both  the  beneficial  characteristics  of  tomato  juice  and  beet 

j  ■  0. 

have  discovered  that  the  disadvantages  aforementioned  and 
crs  can  be  eliminated  by  the  use  of  certain  vegetable  pulps  in 
bination  with  fruit  pulp  such  as  tomato  pulp,  as  for  instance, 
pulp  of  the  red  beet.  The  pulp  of  the  red  beet  has  a  positive 
uniformly  red  color  and  a  soluble  solid  content  of  about  11.5 
!  cent.  The  pulp  of  the  red  beet  has  a  mineral  content  of 
at  1.0  per  cent,  largely  iron  and  calcium  which  are  very 
p-ficial  from  a  dietetic  standpoint.  The  red  beet  pulp  is  also 
(  racterized  by  a  relatively  high  sucrose  content  which  averages 
ut  7.0  per  cent. 

vy  the  addition  of  a  vegetable  pulp,  such  as  the  pulp  of  the 
'  beet,  to  tomato  pulp  in  predetermined  proportions,  I  not  only 
i'ease  the  soluble  solid  content  of  the  whole  but  in  addition 
rease  the  mineral  and  sugar  content  to  an  extent  wherein 

-rthwhile  economies  are  effected. 


Tomato  Catsup 


As  a  specific  example  of  my  invention  as  applied  to  the  manu¬ 
facture  of  tomato  catsup,  tomatoes  are  pressed  to  remove  the 
juice  and  put  through  a  so-called  cyclone  which  removes  skins, 
seeds  and  insoluble  solids,  leaving  a  tomato  liquid  and  pulp 
averaging  about  5.5  to  6.0  per  cent  soluble  solids.  Since  this 
pulp  is  much  too  thin  to  be  employed  as  a  catsup  base,  it  is 
necessary  to  separate  the  juice  from  the  pulp  or  concentrate 
the  pulp  as  by  heating  which  is  not  only  an  expensive  step, 
becoming  more  so  as  the  concentration  proceeds,  but  is  also  a 
step  wherein  the  pulp  is  cooked  to  some  extent  and  the  flavor 
thereof  undesirably  altered.  Valuable  elements  present  in  the 
pulp  are  also  lost  by  the  long  concentration. 

To  avoid  the  concentrating  step  and  at  the  same  time  obtain 
an  improved  product,  I  prepare  a  pulp  of  the  red  beet  by  first 
mechanically  pressing  red  beets  to  remove  the  juice  therefrom, 
and  passing  the  beets  through  a  cyclone  or  similar  pulping 
device,  obtaining  a  pulp  about  11.5  per  cent  soluble  solids  and 
about  1.0  per  cent  mineral  content.  The  red  beet  pulp  is  then 
combined  with  the  tomato  pulp  in  a  proportion  of  about  45  per 
cent  beet  pulp  to  55  per  cent  tomato  pulp,  although  it  is  to  be 
understood  that  this  proportion  may  be  varied  in  accordance 
with  the  final  product  desired  as  regards  color,  soluable  solid 
content,  mineral  content  and  like  characteristics.  As  stated,  I 
preferably  employ  about  45  per  cent  beet  pulp  to  55  per  cent 
tomato  pulp,  thus  obtaining  a  catsup  base  with  a  soluble  solid 
content  of  about  8.2  per  cent  or  2.7  per  cent  more  soluble  solids 
than  in  the  original  tomato  pulp,  this  gain  being  obtained  with¬ 
out  the  expense  and  trouble  incident  to  the  concentration  of  the 
original  tomato  pulp  by  heat. 

Since  the  market  price  of  pulp  for  the  manufacture  of  catsup 
is  determined  by  its  solid  soluble  content,  it  is  evident  that  I 
obtain  a  pulp  worth  considerably  more  than  the  original  tomato 
pulp  at  no  additional  expense. 

If,  for  some  purposes,  it  is  desired  to  obtain  a  pulp  of  higher 
soluble  solid  content  as,  for  example,  about  12  per  cent,  the 
mixture  of  the  pulps  may  be  concentrated  by  heat,  the  length  of 
time  required  being  materially  less  than  would  be  required  in 
starting  with  a  pure  tomato  pulp  of  5.5  per  cent  soluble  solid 
content. 

As  an  example  of  the  further  economy  of  my  process  and  the 
products  produced  thereby,  I  have  discovered  that  the  tomato 
juice  and  beet  juice  obtained  by  the  mechanical  expression  of 
the  original  tomato  and  beets,  when  mixed,  makes  an  excellent 
beverage  of  uniform  attractive  color,  palatable  flavor  and  of 
high  value  in  beneficial  acids,  minerals  and  vitamins. 

To  further  illustrate  exemplary  economies  of  the  process  of 
my  invention,  I  have  found  that  the  sugar  content  of  the 
resultant  pulp  is  much  higher  than  that  of  pure  tomato  pulp  as 
the  latter  averages  about  3.5  per  cent  sucrose.  Red  beet  pulp 
averages  about  7.0  per  cent  sucrose.  Therefore,  in  a  pulp  of  the 
type  I  have  described  there  would  be  about  5.75  per  cent  sucrose 
or  about  45  per  cent  more  than  in  tomato  pulp.  This  is  an  im¬ 
portant  characteristic  of  my  composition  since  commercial 
granulated  sugar  is  extensively  used  in  all  catsup  formulas. 
In  fact  in  some  brands,  the  cost  of  sugar  employed  is  equal  to 
that  of  the  tomato  content. 

My  novel  catsup  base  retains  its  genuine  tomato  flavor  to  a 
marked  degree,  due  to  the  minimum  period  of  concentration 
involved,  and  also  the  distinctive  flavor  of  fresh  red  beets  which 
has  been  found  to  be  a  very  appealing  and  palatable  combination. 

By  using  red  beet  pulp,  a  catsup  base  is  obtained  of  a  much 
stronger  red  color  than  the  straight  tomato  base.  As  is  well 
known,  this  is  a  prerequisite  of  a  strictly  fancy  catsup  and  pre¬ 
sents  a  problem  because  of  the  varying  colors  of  tomatoes  in 
various  seasons  and  even  in  the  different  periods  of  harvest  in 
the  same  season,  rendering  the  same  unfit  for  catsup.  The  use 
of  red  beet  pulp  eliminates  this  problem  and  insures  a  uniform 
bright  red  color  through  the  harvest  and  at  all  seasons. 
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The  invention  may  be  embodied  in  other  specific  forms  without 
departing  from  the  spirit  or  essential  characteristics  thereof. 
The  present  embodiment  is  therefore  to  be  considered  in  all 
respects  as  illustrative  and  not  restrictive,  the  scope  of  the  in¬ 
vention  being  indicated  by  the  appended  claims  rather  than  by 
the  foregoing  description,  and  all  changes  which  come  within 
the  meaning  and  range  of  equivalency  of  the  claims  are  there¬ 
fore  intended  to  be  embraced  therein. 

What  is  claimd  and  desired  to  be  secured  by  United  States 
Letters  Patent  is: 

1.  The  method  of  producing  an  improved  catsup  product  with 
a  minimum  heat  treatment  to  preserve  the  constituents  thereof 
in  substantially  original  condition  which  comprises  pressing  to¬ 
matoes  and  removing  insoluble  solids  therefrom  to  provide  a 
tomato  pulp  formed  of  liquid  and  soluble  solids,  pressing  beets 
and  removing  insoluble  solids  therefrom  to  provide  a  beet  pulp, 
and  mixing  said  beet  pulp  and  said  tomato  pulp  to  provide  a 
pulp  with  a  soluble  solid  content  approximately  that  of  the 
usual  tomato  catsup  base  and  with  a  viscosity  in  excess  of  the 
viscosity  of  said  base  whereby  a  catsup  base  of  high  soluble  solid 
content  is  secured  without  the  necessity  of  relatively  prolonged 
concentration  and  consequent  loss  of  fiavor. 

2.  The  method  as  set  forth  in  claim  1  wherein  beet  pulp  is 
added  in  an  amount  of  about  82  per  cent  of  the  tomato  pulp. 

CHARLES  R.  COOPER. 

TEXAS  CANNERS  HOLD  SECOND  ANNUAL 
SCHOOL 

HE  second  annual  Texas  Canners  Institute  will 
be  held  April  3rd  and  4th,  1939,  at  the  Edinburg 
Junior  College,  Edinburg,  Texas.  The  Institute 
is  sponsored  by  the  South  Texas  Canners  Association 
with  cooperating  agencies  consisting  of  the  Edinburg 
Junior  College,  The  Edinburg  Chamber  of  Commerce, 
United  States  Department  of  Agriculture  Fruit  and 
Vegetable  Products  Laboratory,  American  Can  Com¬ 
pany,  Continental  Can  Company  and  the  Crown  Can 
Company.  Nationally  known  speakers  have  been 
arranged  for  and  a  very  interesting  and  instructive 
program  will  be  presented.  The  tentative  program 
follows : 

Monday — April  3rd :  Citrus  products.  In  the  morn¬ 
ing  there  will  be  judging  and  cutting  of  juice  samples 
from  various  producers.  In  the  afternoon  papers  will 
be  presented  on  the  following:  “Canning  of  Citrus 
Fruit  Juices  and  Blends,”  “Canning  of  Grapefruit 
Sections,”  “Testing  Canned  Citrus  Juices  for  Peel  Oil 
Content”  and  “Grading  of  Canned  Citrus  Products.” 
A  discussion  of  canning  problems  by  Valley  and  guest 
canners  will  follow\ 

Tuesday — April  4th:  General  and  vegetable  lines. 
The  morning  will  be  devoted  to  demonstration  and 
discussion  of  insect,  worm  count  and  mold  methods  and 
a  cutting  and  judging  of  canned  vegetable  samples  of 
various  Texas  canners.  In  the  afternoon  the  follow¬ 
ing  topics  will  be  presented :  “Vegetable  Growing 
Problems,”  “Recent  Trends  in  Production  of  Vege¬ 
tables  for  Canning,”  “New  Vegetable  Juice  Products,  ’ 
“Contributions  to  Canning  Technology”  and  “Con¬ 
sumer  Claims”  followed  by  a  discussion  of  canning 
problems  by  Valley  and  guest  canners.  7.00  P.  M., 
Banquet  for  speakers  and  registered  cannery  repre¬ 
sentatives,  tendered  by  American,  Crown  and  Con¬ 
tinental  Can  Companies.  An  address  will  be  given 
by  “Cancos”  Mr.  Sturdy,  who  will  speak  on  “What 
Sells  Canned  Foods.”  Guests  for  this  evening  will 
include  besides  canners  and  those  interested  in  the 
industry.  South  Texas  wholesale  and  retail  grocers  and 
home  economics  teachers  and  students. 


CANNED  FOODS  AT  THE  GOLDEN  GATE 
EXPOSITION 

Displays  of  canned  foods  form  an  interesting  fea¬ 
ture  of  the  Golden  Gate  International  Exposition, 
opened  on  Treasure  Island,  San  Francisco,  Calif., 
on  February  18,  for  a  run  of  288  days.  The  main 
exhibits  are  in  the  Hall  of  Foods  and  Beverages  where 
a  living  dramatization  of  food  and  drink  in  graphic 
detail  from  field  to  table  is  made. 

The  suggestion  of  Dr.  A.  W.  Bitting,  who  was  in 
charge  of  arrangements  for  exhibits  through  most  of 
the  period  of  development  of  the  Exposition,  that  the 
canning  industry  have  an  outstanding  working  exhibit 
was  not  followed  out  because  of  the  difficult  conditions 
under  which  the  industry  was  laboring.  Canners 
agreed  that  this  was  a  highly  desirable  plan,  and  one 
to  which  the  location  of  the  Exposition  was  admirably 
suited,  but  the  required  financial  backing  to  make  it 
a  success  was  not  forthcoming. 

Individual  canners  stepped  into  the  breach,  however, 
and  displays  of  which  the  industry  as  a  whole  can  well 
be  proud  have  been  arranged.  They  are  not  con¬ 
fined  to  the  Hall  of  Foods  and  Beverages  but  are  to 
be  found  throughout  the  Exposition,  in  the  displays 
of  California  Counties,  of  the  States  and  even  in  those 
of  foreign  countries.  A  complete  listing  of  all  canning 
firms  whose  products  are  on  display  is  impossible,  as 
is  also  the  list  of  the  products  themselves.  Both  are 
large  in  number. 

The  H.  J.  Heinz  Corp.,  features  its  “57  Varieties” 
in  a  very  handsome  booth  near  the  main  entrance  to 
the  Hall  of  Foods  and  Beverages,  its  building  being 
surmounted  by  a  tower  made  of  bottled  vinegar  and 
other  products.  The  display  features  Kitchens  of  the 
World,  these  being  in  the  form  of  replicas  of  kitchens 
of  various  countries  and  periods,  with  authentic 
interiors  and  exteriors.  These  include  French, 
English,  Spanish,  Dutch,  Acadian,  Colonial,  1869  and 
Modern.  Recorded  talks  explain  the  various  kitchens 
and  how  the  modern  cannery  has  done  away  with  much 
laborious  kitchen  work.  A  complete  display  of  Heinz 
products  is  made,  with  moving  panoramas  and  a  list 
of  locations  where  plants  are  maintained. 

The  California  Packing  Corporation  has  a  centrally 
located  booth  in  which  every  phase  of  the  food  industry 
is  illustrated  by  striking  photographs  and  murals.  A 
huge  map  of  the  world  lists  the  many  localities  upon 
which  it  draws  for  Del  Monte  flavors  and  for  supplies 
which  enter  into  its  business.  Likewise  there  is  a  long 
list  of  plants  operated  directly  at  the  sources  of  supply, 
these  ranging  from  Alaska  to  southern  California  and 
from  Hawaii  and  the  Philippine  Islands  to  Florida. 
Behind  glass  are  shown  dishes  of  canned  fruits,  vege¬ 
tables  and  fish  to  illustrate  the  tempting  goodness  of 
Del  Monte  products.  Featured  are  the  latest  labels 
employing  descriptive  terms,  giving  consumers  all  the 
information  they  might  wish  as  to  grade,  size,  count, 
servings  and  other  details. 

Libby,  McNeill  &  Libby  have  a  display  that  has  won 
instant  popularity.  This  is  in  the  form  of  a  Libby 
Treasure  ship  surmounted  by  a  huge  revolving  can  with 
labels  that  speak  first  of  DeLuxe  California  peaches 
and  then  of  Hawaiian  pineapple.  The  story  of  food 
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“you  buy  more 
than  seed” 


These  are  the  things  we  are  talking  about  when  we  explain  that  in  ordering 
Peas  from  Woodruff  "you  buy  more  than  seed". 


F.H 


WOODRUFF 

benches:  T0LEDa0.-ATLANTA,GA.-5ACRAMENT0XALIF-MERCEDE5JEXA5 


We  grow  Peas  for  seed  only  in  the  far  Western  States  .  .  .  such  as 

California,  Washington,  Montana,  Wyoming.  There  we  have  found  land  that 
is  free  from  disease  and  unusually  fertile.  All  of  it  is  irrigated. 

These  Peas  are  grown  from  Woodruff's  carefully  bred  and  selected  stocks. 
After  harvesting  the  seed  is  all  carefully  cleaned  and  hand-picked. 
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preservation  is  told  in  pictorial  form,  the  scenes  rang¬ 
ing  from  Napoleon  and  his  armies  in  the  field,  to  the 
Appert  discovery,  the  early  making  of  cans.  Civil  War 
canning  and  finally,  scenes  of  modern  canning,  with 
some  equipment  in  miniature.  Two  busy  booths  are 
maintained  where  tomato,  pineapple  and  other  juices 
are  dispensed.  There  is  also  a  lively  puppet  show 
presented  frequently,  with  popular  members  of  the 
Libby  canned  foods  family  taking  part. 

Armour  &  Co.,  have  a  display  of  canned  products  and 
of  by-products  which  run  such  a  wide  range  as  to 
create  considerable  astonishment.  A  moving  picture 
theatre  aids  in  putting  over  their  message. 

Standard  Brands  of  California  entertain  Exposition 
visitors  in  a  Spanish  home  in  which  the  full  line  of  food 
products  made  by  it  is  displayed  to  special  advantage. 
Girls  in  Spanish  costumes  add  charm. 

The  Frosted  Foods  Institue  of  California,  a  newly 
formed  organization,  maintains  an  attractive  display, 
featuring  frozen  fruits  and  vegetables.  These  are  new 
products  to  many,  and  visitors  have  many  question  to 
ask. 

The  Van  Camp  Sea  Food  Co.,  Inc.,  is  represented  at 
the  Exposition  by  the  White  Star  and  Chicken  of  the 
Sea  Tuna  Cafe.  Here  the  famous  sea  food  is  served  in 
a  widewariety  of  styles  calculated  to  further  increase 
its  popularity. 

The  mining  and  metal  interests  have  displays 
illustrating  the  manufacture  of  tinplate,  a  large  San 
Francisco  sugar  refinery  tells  the  story  of  the  growing 
of  sugar  cane  and  of  the  refining  of  sugar  and  on  every 
hand  one  sees  something  having  to  do  with  the  growing 
and  preserving  of  foods.  All  of  which  adds  much  to 
the  purpose  of  the  Exposition  which  is  that  of  depict¬ 
ing  the  beauty,  art  and  culture  of  the  nations  bordering 
on  the  Pacific. 

• 

TENTATIVE  GRADE  STANDARDS  FOR 
FROZEN  PEAS 

ROPOSED  tentative' U.  S.  Standards  for  grades  of 
frozen  peas  were  announced  March  10th,  by  the 
Bureau  of  Agricultural  Economics  following 
several  months  of  research.  Copies  of  the  proposed 
tentative  grades  have  been  mailed  to  processors  and 
handlers  of  frozen  peas  for  their  consideration  pending 
possible  revision  and  recommendation  as  permissivo  ten¬ 
tative  grades.  Based  on  tests  for  color,  absence  of 
defects,  tenderness  and  maturity  of  the  peas,  the  pro¬ 
posed  tentative  grades  would  provide  standards  for 
U.  S.  Grade  A  (fancy),  U.  S.  Grade  C  (standard)  and 
Off-Grade  Quality  (substandard). 

The  need  for  standardized  grades  for  frozen  peas 
and  other  frozen  vegetables  and  fruits  has  been 
apparent  for  some  time  to  processors  and  handlers  of 
these  products,  says  the  Bureau.  Processors,  handlers 
and  financial  institutions  have  indicated  a  need  for  uni¬ 
form  grade  standards  as  a  basis  for  trading  in  frozen 
food  products  and  as  an  aid  to  the  financing  of  stored 
products.  Processors  indicate  that  grade  standards 
will  be  of  value  as  a  guide  to  grading  products  at  the 
timfe  of  freezing. 


The  suggested  tentative  standards  for  peas  are  tr  e 
first  proposed  for  any  frozen  fresh  fruit  or  vegetabl. . 
The  bureau  has  research  under  way  looking  to  grad?, 
standards  for  frozen  lima  beans,  strawberries  and  oth^  r 
fruits  and  vegetables. 

• 

THE  INDIANA  TOMATO  TROPHY 

0  the  Indiana  Tomato  Canner  organizing  and 
carrying  on  the  best  conducted  tomato  inprove- 
ment  program  in  cooperation  with  Purdue  and 
other  educational  agencies,  of  the  State  in  1939,  the 
Indiana  Canners  Association  will  award  at  the  Annual 
Canners’  and  Fieldmen’s  School,  the  Indiana  Tomato 
Trophy.  (Awards  to  be  based  on  factory  unit.  Loading 
stations  of  200  acres  or  more  to  be  considered  a  factory 
unit.  Individual  canning  factories  must  have  150  acres 
or  more  and  loading  stations  200  acres  or  more  to  be 
eligible  for  the  Indiana  Clanners  Trophy.)  The  winner 
for  1939  will  have  his  name  placed  upon  it  and  hold 
possession  of  it  until  awarded  in  1940.  When  any 
canner  has  won  it  three  times,  he  shall  retain  perma¬ 
nent  possession  of  it. 

The  following  factors  will  be  given  consideration  in 
making  the  award : 

SCORABLE  FACTORS— 1939 

1.  Organizing  tomato  improvement  club  and 
holding  growers’  and  contractors’  meeting....  300 

2.  Attendance  of  canner  or  fieldman  at  Purdue 

Fieldmen’s  and  Canners’  Conference.  (Apply 
to  1940  and  thereafter) . 

3.  Cooperation  of  the  County  Agent  and  others 


in  local  canning  crops  program .  100 

4.  Holding  of  Growers’  Picking  School .  150 

(a)  Percentage  of  contractors  represented....  50 

5.  Carrying  on  of  Older  Youths  of  4-H  Tomato 

Club  in  connection  with  local  factory .  50 


6.  Carrying  on  local  demonstration  or  experi¬ 

ments.  (Suggestions,  (a)  Direct  seeding 
(b)  application  Fertilizer  (c)  Side  dressing 
of  nitrates  (d)  Comparison  of  transplants 
from  various  sources,  etc.) .  100 

7.  Membership  in  Indiana  Canners  Association  100 

8.  Completed  records  of  tomato  improvements 
club  and  having  copy  in  Purdue  Extension 
office  by  Dec.  20.  Penalty  10  points  a  day 


for  each  day  to  January  1 .  100 

9.  Factory  Club  Champion  and  Reserve 

Champion  report  in  by  January  10th .  50 

10.  Medal  Winners  representation  at  February 
Raw  Products  Conference  at  Purdue.  (Apply 

to  1940) . 

Total  Possible  Score .  1,000 

• 

CONVENTION  DATES 


MARCH  15-17,  1939 — Wisconsin  Canners  Short  Course,  Madi¬ 
son,  Wis. 

MARCH  21,  1939 — Baltimore  Canned  Foods  Exchange,  Quar¬ 
terly  Meeting,  Haussner’s  Restaurant,  Baltimore. 

MARCH  30,  1939 — Tidewater  Canners  Association,  Spring 
Meeting,  Tappahannock,  Va. 

APRIL  13-14,  1939 — Tri-State  Packers’  Association,  Spring 
Meeting,  Lord  Baltimore  Hotel,  Baltimore. 

APRIL  20-21,  1939 — Indiana  Canners  Association,  Spring  Meet¬ 
ing,  Claypool  Hotel,  Indianapolis. 
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STANDOUTS  IN  ANY  COMPANY 

KYLER 

LABELERS 

and 

BOXERS 

**They  have  everything  with  half  the  parts" 


WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 


iner 


Ideal 

F^^D^Pi 


a  new  belting  built  especially  to 

MEET  CANNER’S  NEEDS 

RESISTANT  TO  FRUIT  AND  VEGETABLE 
JUICES  AND  ACIDS. 

SANITARY— WASH  WITH  HOT  WATER 
OR  LIVE  STEAM. 

COSTS  LESS— LASTS  LONGER  AVAIL¬ 
ABLE  IN  BROWN  OR  WHITE  AND  IN  ALL 
WIDTHS  AND  WEIGHTS. 

Ask  your  supply  house  for  GLOBE  KANRY- 
TEX  CONVEYOR  BELTING  or  write: 

GLOBE  WOVEN  BELTING  CO., 

Incorporated 

1400  Clinton  Street,  BUFFALO,  N.  Y. 


The  Feeder  That  Saves  Peas 

Improves  Quality — Decreases  Breakage 
Increases  the  Capacity  oF  the  Viner 

DisihfJjidcA .  t 


#  Can  be  installed  | 
on  any  viner.  Every¬ 
thing  needed  for  a 
complete  installa¬ 
tion  is  furnished. 


■JAMACHEK  V  iner  Feeders  with  Distri- 
■  ■  butors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  large 
foricsful  of  vines,  thus  feeding  the  viner 
more  uniformly.  Steady,  even  feeding  is 
essential  for  best  results  from  any  viner. 

This  steady,  even  feeding  is  very  important 
and  consequently  over  Three  Thousand 
Hamachek  Ideal  Viner  Feeders  with  Dis¬ 
tributors  have  been  manufactured  and  sold. 


FRANK  HAMACHEK  MACHINE  CO 


ai  V  iner.v,  Vtner  Feeders,  Ensilage  Distributors  and  Chain  Adjusters 

KEWAUNEE,  WISCONSIN 
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STABILIZATION  OF  ROTENONE  COVERED 
BY  U.  S.  PATENTS 

Four  Patents  Issued  to  Hammond  Paint  &  Chemical 
Co.  Five  Years  After  Filing  of  Applications 

HE  U.  S.  Patent  Office  has  granted  the  Hammond 
Paint  &  Chemical  Co.,  of  Beacon,  N.  Y.,  four 
patents  covering  eighteen  different  developments, 
in  the  treatment  of  rotenone  and  pyrethrum  materials, 
to  prevent,  or  at  least  retard,  the  deterioration  of  the 
toxic,  insect-killing  constituents,  says  D.  B.  Faloon, 
general  manager  of  the  company. 

“The  processes  covered  by  these  patents,”  Mr.  Faloon 
explains,  “represent  a  highly  significant  advance  in 
the  toxicology  of  the  insecticide  industry,  and  make 
rotenone  even  more  effective  and  valuble  than  it  has 
proven  to  be  in  regular  routine  practice.  The  process¬ 
ing  makes  rotenone  last  three  times  as  long  as  the 
untreated  product  can  last;  therefore  our  product  has 
at  least  three  times  the  normal  life  of  the  regular  com¬ 
mercial  products.  We  make  no  extra  charge  for  the 
improvement,  so  the  farmer  gets  fully  three  times  as 
much  for  his  money  in  buying  our  processed  rotenone.” 

During  the  five  years  in  which  these  Hammond 
patents  have  been  pending,  there  has  been  a  tremend¬ 
ous  increase  in  the  use  of  rotenone  for  insecticidal 
purposes.  The  availability  of  the  potent  poison  for 
insects,  which  is  demonstrably  harmless  to  human 
beings  and  warm-blooded  animals,  makes  a  deep  im¬ 
pression  on  all  users  of  powerful  insecticides. 

Practical  experiments  and  demonstrations  have 
shown  rotenone  to  be  the  most  effective  agent  in  the 
control  of  the  Japanese  beetle.  It  establishes  the  only 
adequate  defense  against  the  European  Corn  Borer, 
and  the  Mexican  Bean  Beetle.  And  it  is  the  ideal  con¬ 
trol  for  the  Tobacco  Flea  Beetle,  for  Pea  Aphids,  and 
for  many  other  destructive  insects,  including  Cucum¬ 
ber  Beetles,  Asparagus  Beetles,  and  Cabbage  Worms. 

Rotenone  is  a  crystalline  product  of  the  roots  of  cer¬ 
tain  tropical  plants.  In  its  crude  form  it  is  known  as 
Derris  Root,  or  Cube  Root,  according  to  its  source.  It 
acts  destructively  upon  insects  both  by  superficial 
contact,  and  as  a  stomach  poison. 

In  its  pure  form  Rotenone  is  forty  times  more  power¬ 
ful  than  arsenate  of  lead,  and  fifteen  times  more 
powerful  than  nicotine.  Yet  it  is  harmless  to  human 
beings  and  warm-blooded  animals. 

This  safety  factor  in  the  use  of  Rotenone  as  an 
insecticide  on  edible  crops  quite  naturally  has  been 
the  subject  of  much  research  and  discussion;  and  it 
has  been  conclusively  demonstrated  that  Rotenone  com¬ 
pounded  with  inert  substances,  for  general  commercial 
use,  does  not  impair  the  health  of  man  or  beast.  Hence 
it  meets  the  official  and  practical  health  regulations 
everywhere. 

The  major  problems  that  have  confronted  the 
chemists  in  the  preparation  of  rotenone  compounds, 
and  of  pyrethrum,  too,  have  been  in  their  susceptibility 
to  influences  inducing  chemical  and  physical  change. 
Both  are  affected  by  the  ultra-violet  rays  of  the  sun, 
and  by  alkalinity ;  and  the  most  detrimental  influences 


are  the  moisture  contained  in  the  air,  and  the  oxyger- 
that  causes  oxidation  and  consequent  deterioration. 

Obviously,  then,  the  value  of  the  processes,  nov 
covered  by  the  four  patents  just  issued,  scarcely  can 
be  overestimated.  Material  compounded  under  these 
patents  will  have  at  least  three  times  the  toxic  life  of 
the  regular  commercial  materials. 

• 

THE  CANNED  GRAPEFRUIT  SITUATION 

Texas-Rio  Grande  Valley  Market 

By  “Rio  Grande” 

Special  Correspondent  of  "The  Canning  Trade” 

The  Grapefruit  Situation — U.  S.  Graded  Juice  the  Solution — 
The  Pack  Short — ^The  Tomato  Crop — Prices  Will  Be  Named 
April  1st — Kraut  Shows  Some  Improvement. 

McAllen,  Texas,  March  16,  1939. 

HE  GRAPEFRUIT  SITUATION— The  grapefruit 
situation  is  nothing  short  of  being  a  paradox,  and  a 
few  will  dispute  the  thought  that  unless  the  grape¬ 
fruit  juice  packers  take  control  of  the  situation  as  a 
complete  and  coordinated  unit  that  it  will  be  a  matter 
of  years  before  anything  like  stability  will  reign.  The 
buyers  and  brokers  yet  retain  confidence  in  a  great 
many  of  the  juice  packers,  but  there  are  all  too  many 
who  set  the  market  at  such  low  prices,  and  in  such  a 
manner  that  nothing  short  of  the  phrase  criminal 
economics  is  descriptive  of  their  economic  endeavor. 

Let  it  truthfully  be  stated  that  such  packers  are  the 
profound  despair  of  their  fellow  packers,  but  let  it  also 
be  truthfully  stated  that  it  is  they  who  set  the  market 
regardless  of  what  others  may  think. 

Much  good  work  is  being  done  by  the  South  Texas 
Canners  Association  which  has  found  an  excellent 
executive  in  its  secretary,  Mr.  J.  A.  Burch,  whose  com¬ 
pilation  of  statistical  data  is  doing  much  to  control 
the  juice  pack;  and  the  manner  in  which  many  canners 
are  subscribing  to  the  U.  S.  Government  Canned  Foods 
Inspection  Service  is  indeed  encouraging  for  better 
things.  The  canners  are  also  asking  the  price  for 
U.  S.  Grade  A  fancy  certificates.  In  the  face  of  what 
may  truly  be  considered  a  derporalized  market,  at  least 
one  packer  believes  his  U.  S.  Grade  A  fancy  un- 
sweetend  No.  2  grapefruit  juice  worth  55  cents,  f.  o.  b.. 
Valley,  and  is  quoting  that  figure,  pricing  No.  2  un¬ 
sweetened  at  50  cents,  f.  o.  b..  Valley.  And  most  other 
packers  are  prepared  to  follow  in  his  footsteps,  for  they 
have  small  sympathy  or  respect  for  the  business  ability 
required  to  sell  any  No.  2  size  product  at  47 1/2  cents, 
and  prices  ranging  down  to  42V^  cents  figures. 

It  is  difficult  indeed  to  any  longer  subscribe  to  the 
belief  that  canned  food  buyers  are  “afraid”  of  huge 
crops  that  canners  are  in  a  position  to  control  by  cau¬ 
tious  and  intelligent  packing;  but  it  is  not  difficult  to 
believe  that  the  buyers  are  very  fearful  of  what  the 
“lone  wolfs,”  the  rugged  individuals,  will  do  to  maintain 
that  strange  contentment  of  heart  they  achieve  merely 
by  seeing  their  plants  operating  at  all  costs  regardless 
of  who,  why  or  what  they  hurt. 


(Continued  on  page  25) 
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NO  BOTTLE  NECKS”  w 


LAN6SENKAMP-EQUIPPED  PRODUCTION  LINES 


•  A  production  line  composed  of  Langsenkamp  Units  delivers  at  maxi¬ 
mum  capacity  with  maximum  efficiency.  Each  unit  is  geared  with 
every  other  unit.  The  production  is  constant,  the  flow  is  smooth. 
There  is  no  lost  time. 


F.  H.  LANGSENKAMP  CO. 

'^Efficiency  in  the  Canning  Plant"  INDIANAPOLISj  IND 


•  Ldngsenkamp  Units  are  built  to  a  uniform  standard  of  sturdiness. 
They  stand  up  under  the  peak  loads.  They  are  built  to  hish  capa¬ 
city — no  under-capacity  unit  to  slow  down  the  line.  They  are 
built  to  produce  high  quality  products — all  factors  to  produce  and 
protect  quality  that  can  be  incorporated  into  equipment  are  built 
into  Langsenkamp  Units.  To  the  greatest  possible  degree  a 
Langsenkamp  production  line  is  automatic. 

•  Without  obligation,  give  yourself  an  opportunity  to  learn 
what  a  remarkable  improvement  in  production  Langsenkamp  Equip- 

ment  can  supply.  Learn  how  Indiana 
Pulpers,  Finishers,  Juice  Extractors, 
nVSBjK  n  Kook-More  Koils,  Langsenkamp  Hot- 

^^^H^BKliiilfl|piii|  Break  Equipment  and  other  units  of  the 
complete  Langsenkamp  Line 


There  are  no  "bottle 
necks”  in  a  juice  pro¬ 
duction  line  equipped 
with  Langsenkamp  Hot- 
Break  Tank,  Indiana  Ex¬ 
tractor  and  Langsenkamp 
Juice  Heating  Units.  A 
Langsenkamp- equipped 
line  gives  high  volume 
and  high  quality  at  low 
cost 


PROFITS. 


MAXIMUM 

PROTECTION 

at 

Minimum  Cost 

CAHNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


FOR  STRINGLESS 
GREEN  or  WAX  BEANS 


CRCO  VNIT  GRADER 
€RCO  JUNIOR  GRADER 
CRCO  PRE-GRADER 


Send  for  Special 
Bulletin  on  Bean 
Graders. 


All  CRCO  Bean  Graders-the  Unit,  Junior  and 
Pre-Grader—  are  available  in  steel  frame  con¬ 
struction  with  the  exclusive  patented  cylind¬ 
er  which  automatically  clears  all  openings  at 
every  revolution,  thus  securing  unbroken 
production  and  vastly  improved  grading. 


Comfeantf,  Incorfiorattd 
NIAGARA  FALLS.  N.  Y.  COLUMBUS,  WIS. 

NIAGARA  FALLS,  ONT.  SEATTLE,  WASH. 

JAS.  Q.  LEAVITT  &  CO..  OGDEN.  UTAH 
A.  K.  ROBINS  &  CO..  BALTIMORE.  MD. 
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How  Long  Since  You  Revised  Your 

Broker  List 

By  ‘^BETTER  PROFITS’^ 


The  first  paragraph  of  this  article  will  cause  con¬ 
stant  readers  of  this  column  to  think  I  am  going 
to  reverse  myself  on  a  question  I  have  never 
debated,  that  of  preferring  direct  representation  to 
representation  by  brokers.  This  opinion  in  connection 
with  my  possible  or  seeming  reversal  of  position  might 
be  well  imagined  after  your  reading  what  I  would  like 
to  spread  over  the  front  pages  of  all  trade  papers  cir¬ 
culating  among  those  employing  brokers.  The  news — 
A  LARGE  CANNER  IN  THE  UNITED  STATES, 
SELLING  ONLY  THROUGH  DIRECT  REPRESEN¬ 
TATIVES  FOR  SEVERAL  YEARS  IN  PRINCIPAL 
MARKETS,  IS  AGAIN  CONSIDERING  THE 
APPOINTMENT  OF  BROKERS. 

Let’s  clear  up  at  once  my  position  concerning 
brokers.  As  long  as  they  truly  represent  the  seller 
I’m  for  them,  first,  last  and  all  the  time.  Probably 
the  majority  of  students  familiar  with  the  trials  and 
tribulations  of  the  canner,  and  his  broker,  are  of  the 
same  opinion.  Not  one  of  us,  however,  will  even 
suggest  a  canner  depend  altogether  on  one  type  or  the 
other  for  representation  in  all  markets.  We’ll  take 
then,  as  the  basis  of  our  argument,  that  any  canner, 
either  in  person  or  through  an  employee  or  employees, 
ought  to  have  a  basis  of  direct  representation  among 
all  customers.  The  question  I’ll  ask  today  is,  how  long 
has  it  been  since  you  looked  over  your  broker  list  with 
an  appraising  eye  and  a  weighing  mind? 

The  imaginary  headline  above,  based  on  a  well 
founded  rumor  in  a  market  with  which  I  am  well 
acquainted,  prompts  this  question.  No  doubt  the 
change  when  made  will  have  been  caused  by  the 
presence  in  that  market  of  an  outstanding  broker, 
handling  nationally  advertised  lines  who  is  doing  well 
for  himself  and  his  principals.  This  broker  is  an 
executive,  he  stands  well  with  his  trade,  he  is  a  leader 
of  men,  in  accounts  represented  at  present  he  ranks 
first  in  his  market  among  those  handling  recognized, 
prestige  accounts. 

Every  canner  should  review  his  brokerage  list  each 
year  at  this  time,  with  his  plans  for  the  moving  of 
stocks  and  the  planting  of  crops  well  in  mind.  Have 
you  a  heavy  surplus?  Will  you  carry  this  until  next 
season  or  will  you  force  it  onto  a  market  already  well 
bogged  down  with  countless  other  unwieldy  lots  of 
merchandise  about  on  a  quality  par  with  yours  ?  If  you 
plan  on  reduced  acreage  for  canning  next  year,  suppose 
unforeseen  circumstances  assist  you  in  moving  this 
Spring  your  present  holdings,  and  that  unusual  weather 
conditions  next  Summer  curtail  your  1939  packs  ?  How 
will  you  take  care  of  orders  next  Winter  from  your 


regular  customers?  I  suggest  you  ask  yourself  these 
questions  and  at  the  same  time  make  up  your  mind 
as  to  the  reaction  in  each  case  of  your  individual 
brokers.  On  whom  can  you  rely  for  the  best  advice 
in  connection  with  the  possible  curtailment  of  ship¬ 
ments  in  the  Fall?  How  many  among  them  will  you 
call  into  final  conference  this  Spring,  just  before  you 
finally  settle  your  plans  for  acreage,  pack  and  output? 

Undoubtedly  you  have  been  selling  some  of  your 
pack  in  markets  far  removed  from  your  office.  Certainly 
in  any  instance,  some  of  your  sales  are  made  at  greater 
distances  from  your  base  of  operation  than  others.  In 
any  event,  you  can  at  least  depend  on  brokerage  repre¬ 
sentation  in  markets  where  you  expect  only  an 
occasional  order.  In  your  principal  markets,  if  your 
brokers  are  the  type  you  depend  on  when  arranging 
your  merchandising  plans  from  season  to  season,  con¬ 
tinue  operating  as  you  have  been  doing,  but  with  the 
mental  reservation  that  you  will  check  more  closely  in 
1939  than  heretofore,  the  contact  your  brokerage 
houses  have  with  your  valued  customers.  Be  certain 
you  do  not  invite  suggestion  for  merchandising  activi¬ 
ties  and  then  calmly  disregard  them.  Better  put  a  few 
of  them  into  action  provided  the  results,  be  they  what 
they  may,  will  not  prove  disastrous.  Check  the  freely 
offered  suggestions  of  your  associates  by  failing  to 
sometimes  act  on  them  at  times  and  your  dependence 
on  the  advice  of  those  you  trust  may  soon  be  shaken 
by  their  failure  to  continue  offering  sales  advice  that  is 
never  taken. 

In  a  market  or  two  you  have  probably  been  unable 
to  make  a  dent  in  distribution  on  account  of  unusual 
conditions.  Such  a  condition  calls  for  separate  handling 
and  special  attention.  We’ll  say  you  find  one  jobber 
featuring  factory  brands  and  three  their  private  label 
on  which  you  have  no  wish  to  bid.  The  jobber  handling 
open  lines  already  has  all  he  cares  to  carry,  still  you 
are  nearer  his  territory  than  some  others  in  which  you 
are  selling  goods,  your  plant  is  nearer  to  his  warehouse 
than  some  of  those  whose  brands  he  is  already  pro¬ 
moting.  You  should  do  what  you  can  within  reason 
toward  finally  selling  him.  But  you  won’t  be  very  apt 
to  do  it  offering  your  goods  through  a  broker.  You 
can’t  be  surprised  at  this.  No  one  can  be  blamed  for 
not  wanting  to  spend  time,  money  and  energy  attempt¬ 
ing  to  do  a  job  that  looks  hopeless  on  the  face  of  it,  and 
that  at  the  same  time  makes  no  promise  of  early 
financial  returns. 

In  such  a  case  I  would  employ  a  salesman  to  sell  my 
line  to  the  retail  trade  for  direct  shipment  and  billing 
in  minimum  lots.  I  would  be  careful  not  to  put  all  my 
sales  eggs  in  the  single  basket  of  a  contact  with  and 
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a  sale  to  some  super  market.  On  the  contrary  I  would 
be  especially  careful  to  sell  the  leading  retail  dealers 
even  though  it  cost  much  more  than  it  would  to  jump 
ill,  sell  the  super  and  jump  out  again.  In  the  first  case 
you  will  be  laying  the  foundation  for  worthwhile  sales 
in  the  future ;  you’ll  have  something  to  build  on  when 
you  finally  turn  the  distribution  over  to  the  jobber  you 
want  to  handle  your  line,  while  in  the  case  of  the  super 
market  you  may  sell  it  this  year  and  see  some  competi¬ 
tor  beat  you  to  it  next  season. 

In  a  recent  broadside  from  a  leading  miller  I  was 
much  impressed  with  the  statement  that  the  article 
advertised  had  never  been  footballed.  This  was  followed 
by  the  minimum  re-sale  prices  the  miller  asked  the 
trade  to  respect.  To  my  knowledge  this  method  of 
handling  a  matter  of  “Fair  Trade”  beats  to  a  frazzle 
the  signing  here  and  there  of  “Fair  Trade”  agreements. 
Start  out  in  this  virgin  market  you  wish  to  enter  by 
honestly  trying  to  preserve  for  your  dealers  a  reason¬ 
able  profit.  And  when  you  are  setting  the  minimum 
you  wish  them  to  respect  do  not  adhere  strictly  to  the 
old  N.R.A.  basis  or  depart  too  widely  into  the  realms 
of  a  profit  base  so  high  none  will  respect  it. 

You  may  be  fortunate  enough  to  so  establish  your 
brand  by  means  of  direct  selling  this  year  that  another 
year  you  may  be  able  to  employ  a  broker  who  has 
available  some  retail  men  who  may  be  hired  for  a  few 
weeks  at  a  time  during  the  year  to  go  out  and  cover 
the  trade,  and  thus  you  will  be  able  to  secure  adequate 
retail  sales  work  at  a  saving.  Score  once  more  for  the 
broker  if  you  do.  Let  this  market  where  you  will  do 
your  direct  sales  work  be  the  sales  laboratory  where 
you  try  out  several  plans  you  may  have  had  in  mind 
for  increasing  sales.  Try  them  there  and  if  they  work, 
adapt  them  to  more  territory  next  year.  Experiment 
in  advertising  design  to  create  consumer  demand. 
Succeed  in  doing  a  certain  thing  in  a  market  of  three 
hundred  thousand  and  you  should  be  able  to  do  the 
same  thing  in  one  twice  as  large  or  half  as  big. 

As  far  as  your  brokerage  list  as  a  whole  is  concerned, 
look  it  over,  decide  now  that  one  at  least  of  your 
brokers  ought  to  be  doing  more  for  you.  This  does 
not  mean  you  will  set  down  and  fire  him  or  them,  but 
only  that  you  ought  to  spend  more  time  personally  in 
that  market  in  an  attempt  to  be  helpful.  You  have 
more  time  available  now  for  careful  consideration  of 
your  representation  problems  than  you  will  have  in 
two  or  three  months.  You  can  do  your  most  effective 
planning  with  brokers  at  present  as  a  rule.  As  the 
selling  season  opens  up  they,  too,  will  get  busier  and 
busier.  Counsel  with  them  now.  In  the  Summer 
neither  of  you  will  have  as  much  time  in  which  to  get 
together.  While  you  are  analyzing  brokerage  opera¬ 
tions  also  spend  more  time  with  the  broker  who  is 
doing  the  most  for  you  in  your  opinion.  Observe  his 
methods,  remember  them  and  whenever  possible  assist 
other  brokerage  houses  to  work  along  the  lines  of  this 
one  who  is  so  successful.  Any  ideas  you  pass  on  to 
others  which  they  may  use  to  advantage  will  help  the 
sale  of  your  line  in  the  long  run. 

In  other  words,  now  when  you  are  in  a  slack  selling 
season,  improve  your  brokerage  set  up  wherever  pos¬ 
sible.  Your  sales  and  profits  will  increase  as  you  do! 


TREAT  WITH 

CUPROCIDE 

STANDARD  RED  CUPROUS  OXIDE 

/or SEED  PROTECTION 


JhsL  accepiod.  amiJwL  ^ 

PRE-EMERGENCE 

DAMPING-OFF 

on  tomato,  pea,  beet,  spinach 
and  most  other  vegetable  seeds 

FULLY  ESTABLISHED  .  . . 

WIDELY  RECOMMENDED  .  .  . 

COMMERCIALLY  ACCEPTED 


SPRAY  WITH 

CUPROCIDE  54 

contains 

STANDARD  RED  CUPRDUS  DXIDE 

//7A PLANT  PROTECTION 


CufUuoddsL  Sif  idu  eL 
mcdtsudoL  ihn  ayfdthoL  of. 

POST-EMERGENCE 

DAMPING-OFF 

on  tomato  and  other  seedlings 

THOROUGHLY  TESTED  .  .  . 

OFFICIALLY  APPROVED  . .  . 

SUCCESSFULLY  USED  UNDER  COMMERCIAL  CONDITIONS 

ROHM  &  HAAS  CO.,  INC.  •  Dependable  Products 

222  W.  Washington  Square  •  Philadelphia,  Pennsylvania 


16 


March  20,  1939 


GRAMS  of  INTEREST 


CHICAGO  AGAIN  FOR  1940  was  the  decision  of  the  Convention 
Location  Committee  which  met  in  Chicago  on  Saturday,  March 
11th.  The  National  Canners  Association  and  Canning  Ma¬ 
chinery  and  Supplies  Association  will  hold  their  Conventions 
during  the  week  of  January  21st,  with  the  Stevens  Hotel  as 
headquarters.  National  Food  Brokers  Association  will  locate 
at  the  Palmer  House  for  their  Convention  sessions  on  January 
20th  and  21st.  The  National-American  Wholesale  Grocers 
Association  will  convene  at  the  Congi-ess  Hotel.  Reservation 
and  hotel  accommodations  will  be  made  as  usual  through  the 
Secretaries  of  the  respective  associations. 

• 

IRA  E.  MEHIRILL,  President-elect  of  the  National  Food  Brokers 
Association  has  appointed  the  following  Chairmen  for  the 
Association’s  standing  committees  for  1939:  Roland  W.  Harris, 
Boston,  Arbitration  Committee;  Walter  A.  Frost,  Chicago, 
Canners  and  Distributors  Conference  Committee;  Fi’ed  H. 
Baxter,  Seattle,  Ethics  Committee;  P.  J.  Murphy,  Chicago, 
Finance  Committee;  H.  Wayne  Clarke,  Baltimore,  Grocery 
Manufacturers  Conference  Committee;  Harry  C.  Faulkner,  New 
York,  Legislation  Committee;  Edwin  C.  Eckman,  Philadelphia, 
Local  Clubs  and  Organizations;  Harry  L.  Wagner,  St.  Louis, 
Membership,  and  Paul  W.  Paver,  Chicago,  Resolutions. 

• 

GEORGE  s.  LACKIE,  for  twenty  years  Secretary-Treasurer  of 
the  G.  W.  Hume  Co.,  of  San  Francisco  and  Turlock,  California, 
passed  away  at  Turlock  March  10th  from  injuries  received  in 
an  automobile  accident  four  days  earlier.  His  wife  had  passed 
away  at  Oakland  just  ten  days  before.  Mr.  Lackie,  who  was 
68,  was  a  native  of  Montrose,  Scotland,  and  is  survived  by  three 
brothers  and  two  sisters  in  Great  Britain.  In  addition  to  his 
duties  with  the  canning  company,  he  was  Treasurer  of  the 
Canners  League  of  California. 

• 

THE  QUARTERLY  MEETING  of  the  Active  and  Associate  members 
of  the  Baltimore  Canned  Foods  Exchange  will  be  held  on  Tues¬ 
day,  March  21st,  at  6:30  P.  M.,  on  the  second  floor  of  Haussner’s 
Restaurant,  Eastern  Ave.  and  Clinton  St. 

\  • 

\  UNITED  FROSTto  FOODS,  INC.,  has  been  organized  at  Chicago, 

'  with  offices  at  110  N.  Franklin  St.  Edwafd  W.  Rosenheim, 
formerly  President  of  the  North  Shore  Food  Products  Company, 
Chicago,  has  been  elected  President. 

• 

THE  LITHUANIAN  TRADING  COMPANY,  163  Hanbury  Street, 
London  E.  1,  England,  importers  from  France  and  Belgium  of 
canned  vegetables,  flsh  and  meats  are  of  the  belief  that  American 
canners  may  be  better  able  to  furnish  these  products  and  seek 
correspondence  from  interested  parties.  They  are  particularly 
interested  in  importing  canned  fruits.  They  may  be  addressed 
either  as  above  or  to  the  Maritime  Transport  Company,  67  Broad 
St.,  New  York,  N.  Y.,  through  whom  the  inquiry  was  made. 

BEa.LEVUE  CANNING  COMPANY  recently  incorporated  at  Bellevue, 
Ohio,  has  negotiations  under  way  to  acquire  the  Bay  Shore 
Canning  Company  and  the  Bellevue  Kraut  and  Pickling  Com¬ 
pany,  both  at  Bellevue. 

• 

THE  PACIFIC  COAST  CAN  COMPANY  has  awarded  contracts  for  a 
one-story  plant  building  at  Carroll  and  Newhall  Streets,  San 
Francisco,  California,  covering  a  ground  area  of  75  by  205  feet. 

• 

EMM-AN-CEE  FOOD  PRODUCTS  COMPANY,  packers  of  soups  and 
specialties  at  Chicago  is  building  a  new  plant  at  an  approximate 
cost  of  $100,000. 


H.  F.  KRIMENDAHL,  Crampton  Canneries,  Inc.,  Celina,  Ohio,  has 
been  appointed  chairman  of  the  Simpliflcation  of  Containers 
Committee  of  National  Canners  Association,  succeeding  Frank 
A.  Wilder,  Vice-President  and  Sales  Manager  of  Pratt-Low 
Preserving  Company,  Santa  Clara,  California,  who  has  resigned 
as  chairman.  Robert  C.  Paulus,  Paulus  Brothers  Packing  Com¬ 
pany,  Salem,  Oregon,  has  been  made  a  member  of  the  Committee. 


THE  FRUITVALE  CANNING  COMPANY  has  been  incorporated  at 
Oakland,  California,  with  a  capital  stock  of  $300,000  by  Francis 
Carroll,  G.  Nelson  and  G.  Steffens  of  San  Francisco. 

THE  RECENT  EXECTION  of  Monterey,  California,  sardine  cannery 
workers  to  choose  a  collective  bargaining  agency  resulted  in  the 
selection  of  the  A.  F.  L.  Cannery  Workers’  Union  by  a  margin 
of  more  than  two  to  one  over  the  C.  I.  O.  organization. 


A  $25,000  FIRE  LOSS  was  done  the  Fort  Myers,  Florida,  cannery 
of  the  Florida-Everglades  Corporation  on  February  28th. 

THE  SECOND  BIG  MERCHANDISING  DRIVE  of  the  Canned  Pea 
Marketing  Cooperative  will  get  under  way  March  26th,  using 
full  color  advertisements  in  leading  newspapers  throughout  the 
country,  and  much  display  material  now  ready  for  the  use  of 
retailers.  Cooperating  members  can  greatly  aid  in  the  success 
of  the  drive  by  lending  their  personal  efforts  to  the  dissemina¬ 
tion  of  this  material. 


“BORDEAUX  INJURY  TO  TOMATOES  AND  ITS  Ea^'FECT  ON  RIPENING” 
is  the  title  of  Bulletin  No.  251  by  James  G.  Horsfall,  R.  O.  Magie 
and  R.  F.  Suit,  being  distributed  by  the  New  York  State  Agricul¬ 
tural  Experiment  Station  at  Geneva.  The  39  pages  tell  of 
greenhouse  and  field  studies  that  have  been  made  of  the  factors 
responsible  for  the  failure  of  4-4-50  bordeaux  mixture  to  increase 
yields  of  tomatoes  in  proportion  to  its  control  of  leaf  diseases, 
using  growth,  blossoming,  and  fruiting  of  tomatoes  sprayed 
with  different  bordeaux  mixtures,  with  lime  alone,  and  with 
copper  materials  without  lime  to  measure  the  effects  of  the 
sprays.  Bordeaux  dwarfed  the  plants,  killed  the  meristems, 
deformed  young  leaves  and  fruits,  caused  defloration,  hardened 
the  leaves,  accelerated  •transpiration,  decreased  growth  cracks, 
caused  fruits  to  russet  occasionally,  and  increased  the  tendency 
for  the  pedicle  to  adhere  to  the  fruit.  It  had  little  or  no  effect 
on  blossom  rot.  Much  of  the  damage  was  traced  to  the 
alkalinity  of  the  mixture.  Acid  sprays  sometimes  produced 
similar  damage,  but  neutral  sprays  did  not,  the  studies  revealed. 

• 

MIKE  KRIER,  President  and  General  Manager  of  the  Krier 
Preserving  Company,  Belgium,  Wisconsin,  passed  away  at  his 
home  on  the  evening  of  March  9th.  Death  was  due  to  a  heart 
attack.  Mr.  Krier  was  fifty  years  of  age  and  had  been  con¬ 
nected  with  the  canning  business  all  his  life.  The  company 
bearing  his  name  was  founded  in  1913.  Funeral  services  were 
conducted  on  Monday,  March  13th,  from  St.  Mary’s  Church  in 
Belgium. 

• 

PACIFIC  COAST  salmon  packing  interests,  including  the  Alaska 
Packers’  Association,  Libby,  McNeill  &  Libby,  Red  Salmon 
Canning  Co.,  Columbia  River  Packer’s  Association  and  the 
Bristol  Bay  Packing  Co.,  are  urging  the  passage  by  Congress 
of  a  measure  designed  to  relieve  West  Coast  fishing  concerns 
of  the  burden  of  meeting  passenger  ship  requirements  in  the 
fitting  up  of  their  vessels. 
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A  GAMSE  LABES^  adorned  the  package  which  took  top  honors 
out  of  12,000  contestants  in  the  glass  container  group  of 
Modern  Packaging’s  All-America  package  competition.  “An 
outstanding  label  on  an  outstanding  package”  was  the  decision 
of  the  judges  in  making  the  award.  The  presentation  Dinner 
took  place  at  the  Waldorf  Astoria  Hotel,  New  York,  March  8th. 
Congratulations  to  Mr.  Herman  Gamse  and  his  craftsmen  are 
surely  in  order. 


CANNED  FOOD  FACTS  is  the  title  of  the  latest  manual  to  be 
added  to  the  fund  of  useful  and  helpful  information  for  home 
economists,  home  economics  teachers,  dieticians  and  others,  being 
released  by  American  Can  Company.  The  book  represents 
another  step  in  the  company’s  program  of  spreading  complete 
and  accurate  knowledge  about  canned  foods  and  gives  the  facts 
about  forty-six  of  the  most  popular  canned  items — packing 
procedures,  styles,  dietetic  value  and  uses  in  the  menu.  Over 
234,000  copies  of  earlier  booklets  of  this  type  have  been  dis¬ 
tributed  which  indicates  the  need  for  such  information. 


PLANTERS  %  brace  hand  made  baskets  with  top  keg 
hoop  and  galvanized  center  wire 


THE  GENERAL  ASSEMBLY  of  the  State  of  Indiana  has  approved 
a  new  State  Food  and  Drug  Bill  conforming  to  the  National  law 
which  contains  a  registration  clause  in  place  of  a  licensing 
clause  as  first  intended. 


TOMATO  FIELO  BASKETS 


Progressive  canners  everywhere  use  %  baskets  instead  of  old 
fashion  field  crates  because  they  save  time,  labor,  space  and 
money.  Tomatoes  keep  longer  in  baskets  because  of 
thorough  ventilation.  Planters  superior  packages  have  set 
the  pace.  Fourtypes,  four  prices.  Write  for  prices  and  samples. 

Largest  manufacturers  of  fruit  and  vegetable  packages 
in  the  United  States. 


HEBER  SCROWCROFT,  an  officer  of  the  Canning  and  Wholesale 
Grocery  firm  of  John  Scrowcroft  &  Sons  Co.,  Ogden,  Utah,  has 
been  elected  President  of  the  Ogden  Chamber  of  Commerce. 


BECAUSE  of  the  high  standard  of  working  conditions  at  San 
Francisco,  California,  there  have  been  few  noticeable  results  of 
the  administration  of  the  wage  and  hour  law,  according  to  Will 
L.  Merryman,  of  the  San  Francisco  Chamber  of  Commerce. 
Benefits  are  expected  to  come  to  this  city  only  indirectly  through 
the  effect  the  law  has  on  competitive  cities.  Canners  hold  the 
opinion  that  thei’e  would  be  a  very  heavy  increase  in  California 
canned  products  if  comparable  wages  were  paid  in  otfier  States. 


PLANTERS  MANUFACTURING  CUMPANY,INC 


Portsmouth,  Virginia 


“good  food  and  how  to  cook  it”  is  the  title  of  a  new  cook 
book  by  Phyllis  Krafft  Newill,  now  being  distributed  by  Ameri¬ 
can  Can  Company.  In  the  book  Miss  Newill  brings  to  light 
many  fallacies  and  mistakes  and  ideas  concerning  canned  foods, 
and  includes  many  helpful  hints  and  suggestions  in  the  use  of 
canned  foods. 


the  spring  meeting  of  the  Indiana  Canners  Association  will 
be  held  at  the  Claypool  Hotel,  Indianapolis,  on  April  20th 
and  21st. 


the  blandford  pickle  company  plant  and  salting  station  at 
Fremont,  Mich.,  have  been  acquired  through  purchase  by  C.  C. 
Lang  &  Son,  Inc.,  Baltimore,  Md. 


“EVERY  DAY  RECEIPES  FOR  CANNED  FOODS”  and  “Answers  to 
Questions  about  Canned  Foods”  are  the  titles  to  the  latest  two 
valuable  releases  of  the  Home  Economics  Division  of  the 
National  Canners  Association  which  operates  under  the  able 
guidance  of  Miss  Ruth  Atwater  and  Miss  Marjorie  Black. 


Hydro-Geared  Grader 


embodies  the  experience  of  over  Fifty  years  of  pea  grader 
building  Using  a  full  10  feet  of  sieving  surface,  all  except 
the  larger  sizes  of  peas  are  screened  out  within  2^  feet  of 
the  feed  end,  leaving  li  feet  for  exact  grading.  These 
peas  are  floated  in  water  back  to  the  next  sieve  receiving 
a  thorough  wash.  Canners  are  assured  not  only  the  best 
machine  available  for  the  purpose  but  a  higher  return  for 
their  improved  quality  packs. 

Let  us  tell  you  about  it. 


TIDEWATER  CANNERS  ASSOCIATION  will  hold  its  Spring  Meeting 
Tappahannock,  Va.,  on  March  30th,  Secretary  Robert  A. 
.irris  announces. 


THE  BARTON  TRUCK  GROWERS  ASSOCIATION’S  tomato  cannery  at 
‘  lena,  Arkansas,  is  about  completed,  with  installation  of  ma- 
inery  now  taking  place.  The  Association  expects  to  pack 
out  300  cars  of  tomatoes  per  season. 


R.  s.  SOLINSKY,  who  for  more  than  thirty  years  has  been  con- 
cted  with  the  can  making  industry  and  recently  Assistant 
’ce-President  of  the  National  Can  Corporation,  has  been  made 
esident  of  the  new  company  Cans,  Inc.,  manufacturing 
Hieral  line  containers.  The  Chicago  offices  of  the  Company 
e  located  at  325  W.  Ohio  Street. 


THE  SINCLAIR-SCOTT  COMPANY 

"The  Original  Grader  House” 

BALTIMORE,  MARYLAND 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — New  and  Used  boilers,  all  sizes,  high  and  low 
pressures.  Also  pumps,  heaters,  engines.  Boiler  repairs  and 
installations.  Boiler  Engineering  &  Supply  Co.,  Phoenixville, 
Pa.  Phone  2524. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — Truck  and  Warehouse  Scales,  all  platform  sizes 
and  capacities.  Guaranteed  accuracy  and  durability.  Shipped 
on  30-day  free  trial.  Will  accept  your  merchandise  in  payment. 
Write  for  catalogue  and  prices.  Bonded  Scale  Company,  102 
Kingston,  Columbus,  Ohio. 


WANTED  — MACHINERY 


WANTED — Two  Hydraulic  or  Washer  Pea  Elevators  com¬ 
plete  with  rotary  screen.  One  Rod  Washer  after  Blancher. 
Oconomowoc  Canning  Co.,  Oconomowoc,  Wis. 


WANTED  TO  BUY — Tomato  Peeling  Table  Merry-Go-Round 
type  for  spot  cash.  Must  be  in  good  condition.  Address  Box 
A  2342  c/o  The  Canning  Trade. 


WANTED — Three  viners;  one  Viner  Shed  Cleaner;  one  No.  10 
Pea  Filler;  one  Olney  Washer;  one  Lewis  Quality  Grader. 
Address  Box  A  2344  c/o  The  Canning  Trade. 


FOR  SALE — Attractive  Price — Fully  equipped  canning  fac¬ 
tory  located  at  Centreville,  Maryland,  Queen  Anne  County.  Two 
story  frame  building  75  x  150  feet,  first  floor  cement  construc¬ 
tion.  Railroad  siding.  Separate  boiler  building,  with  one  Erie 
horizonal  Boiler  250  H.P.  practically  new  and  two  International 
Boilers  of  125  H.P.  each,  both  in  fine  condition.  Two  Copper 
Vacuum  Pans  heavily  constructed,  one  1,000  gallons  capacity, 
one  650  gallons.  One  500  gallons  steam  jacketed  copper  kettle. 
One  Indiana  and  one  Sprague  Tomato  Pulper.  Two  Scalders; 
two  Rotary  Washers;  Processing  Kettles;  Exhaust  Box;  one 
75  H.P.  Steam  Engine;  One  8  H.P.  Steam  Engine;  Six-inch  free 
running  well.  Ten  thousand  gallon  water  tank.  Electric 
Motors;  Water  Pumps,  etc.  Will  sell  vacuum  pans  separately. 
Scaramelli  &  Company,  Inc.,  192  Franklin  Street,  New  York  City. 

FOR  SALE  OR  LEASE — Fully  equipped  one  line  canning 
factory  for  tomatoes  and  pulp.  Room  large  enough  for  two 
lines,  railroad  siding.  Storage  for  40,000  cases.  Located  in 
Northwestern  Ohio.  Address  Box  2340  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — Man  40  years  old,  20  years’  experi¬ 
ence  in  southern  vegetable  canning,  14  years  in  present  position 
as  manager  of  large  vegetable  plant.  Have  good  reason  for 
changing  and  can  furnish  good  references.  Address  Box  B  2345 
c/o  The  Canning  Trade. 

POSITION  WANTED — Practical  Can-Man  with  many  years 
of  experience  with  independent  firms  and  for  the  past  ten 
years  factory  superintendent  with  concern  that  is  discontinuing 
business,  seeks  the  opportunity  to  prove  his  value.  Salary  no 
objective.  Address  Box  B  2346  c/o  The  Canning  Trade. 

POSITION  WANTED — With  reputable  organization  as  man¬ 
ager  or  superintendent.  Have  had  years  of  wide  experience 
as  canner  of  vegetables  and  fruits  and  fancy  table  condiments, 
in  tins  and  glass.  Can  build  and  operate  a  plant  efficiently 
and  economically.  Willing  to  come  on  moderate  salary  to  prove 
qualifications.  A-1  reference.  Address  Box  B-2347  c/o  The 
Canning  Trade. 


WANTED  TO  BUY — Chisholm-Ryder  used  Stringless  Bean 
Grader  to  take  out  1,  2  and  3  sieve  beans.  Must  be  in  good 
condition.  Address  Box  A-2349,  The  Canning  Trade. 


SITUATION  WANTED  —  Plant  supervisor  or  production 
manager,  age  34  years,  desires  position  packing  berries,  vege¬ 
tables  or  specialty  items.  Familiar  with  all  branches  of  factory 
control.  Address  Box  B-2348,  The  Canning  Trade. 


MISCELLANEOUS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2334  c/o  The  Canning  Trade. 


FOR  SALE  —  FACTORY 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


T]H[]e  iLlKncnnEiD*  Westm/nster.Jfd. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SUKERS— WASHERS  and  GRINDERS 


FOR  SALE — Delaware — large  modern  canning  plant.  Fully 
equipped  for  sugar  corn  and  tomatoes.  On  Pennsylvania  R.  R. 
Good  buildings.  $12,000  in  machinery  For  quick  sale,  $5,000. 
Wheeler  &  Grier,  Realtors,  Smyrna,  Del. 


FOR  SALE — Having  decided  to  retire  from  The  Canning 
Business  I  offer  my  plant  for  sale,  located  at  Nottingham, 
Chester  County,  Pa.,  fifty  miles  from  Baltimore  and  fifty  miles 
from  Philadelphia  on  Route  No.  1.  Fertile  section  and  territory 
ample  to  satisfy  any  demand.  W.  Scott  Silver,  Havre  de  Grace,  Md. 
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A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


CAGEY  CALCULATION 

The  teacher  was  giving  the  youngsters  a  mental  drill. 
“Now,  Bobby,  tell  me  which  month  has  twenty-eight 
days  in  it.” 

Bobby  had  forgotten.  After  a  moment  he  had  the 
answer,  “They  all  have.” 


MORRAL  CORN  CUTTER 

Either  Single  or  Doable  Cut 


Morral  Combination 
Corn  Cutter 

For  Whole  Grain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 

Write  for  catalog  and 
further  particulars 


Dentist :  Pardon  me,  but  before  beginning  this  work 
I  must  have  my  drill. 

Victim :  Good  gracious,  man !  Cant  you  even  pull  a 
tooth  without  a  rehearsal? 

He  (kissing  her  gently)  :  Haven’t  I  met  you  before, 
somewhere  ? 

She  (kissing  him  gently)  :  No,  it’s  just  the  situation 
that’s  so  familiar. 

Old  Lady :  What’s  that  odor  I  smell  ? 

Farmer:  That’s  fertilizer. 

Old  Lady :  For  the  land’s  sake ! 

Farmer:  That’s  just  what  it’s  for. 

“Oh,  mamma,  look!”  cried  the  little  girl  on  her  visit 
to  the  country.  “There’s  a  duck !  And  it  walks  like  it 
had  just  got  out  of  a  rumble  seat!” 

“Here’s  something  queer,”  said  the  dentist.  “You 
say  this  tooth  has  never  been  worked  on  before,  but  I 
find  small  flakes  of  gold  on  my  instrument.” 

“I  think  you’ve  struck  my  back  collar  button,” 
replied  the  victim. 

“Madam,  you’ll  have  to  pay  full  fare  for  that  child. 
He’s  over  five  years  old.” 

“Impertinent!  I’ll  report  you!  Why,  he  couldn’t 
be  that  old !  I’ve  only  been  married  four  years.” 

“Never  mind  the  true  confessions  lady — pay  another 
fare  or  get  off  the  train.” 

Tenant:  “Say,  last  night  the  rain  came  through  the 
roof  and  gave  me  a  regular  shower  bath!  You  ought 
to  do  something!” 

Landlord :  “What  do  you  expect  me  to  do  ?  Give  you 
soap  and  towels  ?” 

Housewife:  “I  sent  my  little  boy  for  two  pounds  of 
plums  and  you  only  sent  me  a  pound  and  a  half.  Some- 
i  hing’s  wrong  with  your  scales.” 

Merchant:  “My  scales  are  all  right.  Madam.  Have 
>ou  weighed  your  little  boy?” 

Porter:  “This  train  goes  to  Troy  and  points  West.” 

Old  Lady :  “Well,  I  want  a  train  that  goes  to  Syracuse 
and  I  don’t  care  which  way  it  points.” 


MORRAL  BROTHERS,  Morral,  Ohio 
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NEW  IMPROVED  BASKET 

will  last  a'season  or  more  longer 

At  No  Extra  Cost 

Write  for  Samples  and  ‘Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


to  meet  your  trade  requirements. 


Pi  edmont  LabelCom  pany 

I  ISCORPORATED 


DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 
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0  In  booking  orders  for  the  Haynie 
Tomato  Scalders  many  of  our  customers  insisted 
that  we  take  their  old  scalders  on  a  trade  in— 
scalders  of  almost  every  make  —and  we  now 
find  ourselves  stocked  with  a  large  guantity  of 
tomato  scalders  either  in  good  working  condi¬ 
tion  or  in  shape  to  be  rebuilt,  so  as  to  operate 
practically  as  good  as  new. 


We  do  not  recommend  that  these  scalders  be 
purchased  for  a  pack  exceeding  20,000  to 
25,000  cases  per  season,  because  the  Haynie 
Scalder  would  prove  by  far  the  better  invest¬ 
ment  where  a  pack  exceeding  the  above 
named  quantity  is  produced. 


HAYNIE  TOMATO  SCflLDER 


•  Should  your  pack  exceed  25,000  cases  per  season 
perhaps  you  may  be  interested  in  purchasing  one  of  the 
Haynie  Scalders.  This  scalder  is  equipped  with  a  tempera¬ 
ture  control,  thereby  maintaining  uniform  temperature  of 
the  water  in  which  the  tomatoes  are  scalded. 

In  addition  to  this,  the  Haynie  Scalder  separates  ripened 
stock  from  partly  ripened  stock  for  the  purpose  of  giving 
the  ripened  stock  minimum  time  of  scald  and  the  partly 
ripened  stock  maximum  time  of  scald. 

The  Haynie  Scalder  is  somewhat  different  from  any  type 
of  scalder  ever  offered  the  Conner,  and  the  present  selling 
price  is  within  the  range  of  any  canner  whose  pack  ex¬ 
ceeds  25,000  cases  per  year. 


The  used  scalders  that  we  have  can  be  pur¬ 
chased  either  in  "as  is"  condition,  or  will  be 
rebuilt  by  us. 


Your  inquiries  will  receive  prompt  attention 
and  we  will  be  glad  to  quote  you  bargain 
prices  on  the  various  types  of  scalders  that 
recently  have  been  exchanged  for  the  Haynie 
hot  water  equipment. 


de4<yUpiiue  matter 
and  complete  Ui/jjO^imatioH. 


A.  K.  ROBINS  and  COMPANY,  INC., 

manufacturers  of  CANNING  EQUIPMENT 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Market  Showing  Much  improved  Tone — Read  All  the  Markets 
in  This  Issue — Price  Advances  Are  Lacking — Dependable 
Prices — The  European  Situation  Should  Interest  You. 

B FITTER  TONE — There  is  no  question  in  the  world 
but  that  the  tone  of  the  canned  foods  market  is 
very  much  better  than  it  has  been.  Read  the 
market  reports  which  follow,  and  you  should  do  that 
anyway  so  as  to  have  as  thorough  a  picture  of  market 
conditions  as  possible.  After  all,  distance  seems  to 
play  but  a  small  part  in  canned  foods  prices  now-a- 
days.  They  are  selling  f.  o.  b.  factory  and  running 
the  goods  by  trucks  all  over,  to  points  which  a  few 
years  ago  would  have  been  considered  impossible.  One 
writer,  we  should  rather  say  reader-correspondent, 
urged  us  this  week  to  start  a  motion  to  have  railroad 
freight  rates  cut  in  half  so  that  the  movement  of  canned 
foods  would  be  made  freer.  But  by  degrees  the  supply¬ 
ing  of  the  market  is  being  restricted  to  smaller  and 
smaller  hauls,  and  that  is  as  it  should  be.  Too  long 
this  industry  has  been  a  subsidizer  of  the  railroads. 

The  drawback  to  the  bettering  conditions,  in  point 
of  sales  in  both  number  and  size,  is  that  market  prices 
are  not  increasing  in  proportion.  As  one  broker  re¬ 
ports  it :  business  is  much  improved,  and  we  have  been 
busy,  but  prices  have  not  improved.  And  so  it  is  that 
market  quotations  must  be  reported  as  unchanged. 

But  we  urge  our  readers  to  scan  carefully  the  rather 
interesting  lot  of  sales  reports  given  under  our  Price 
Bureau.  We  are  presenting  them  in  a  different  form 
this  week,  and  possibly  it  will  please  you  better.  If 
you  would  prefer  them  as  individual  reports,  covering 
all  items  of  canned  foods,  as  we  gave  them  in  the  past — 
and  by  that  means  showing  the  extent  of  the  selling 
done  by  the  reporting  canner — we  will  give  them  that 
way.  But  in  any  or  all  events  get  behind  this  Price 
Bureau;  send  in  your  reports  and  let’s  make  it  a  big 
thing.  It  can  be  of  the  greatest  value  to  every  canner  in 
the  business,  as  the  one  sure,  reliable  price  report  ob¬ 
tainable.  It  can  give  you  something  definite  upon  which 
to  base  your  own  prices,  for  it  is  evidence  that  goods 
liave  been  sold  at  the  prices  mentioned.  Widely  sup¬ 
ported  it  will  free  the  canners  from  hear-say  prices 
and  humors,  but  on  the  other  hand,  it  is  by  no  means 
necessary  that  all  sales  of  the  week  be  recorded,  that  is 
from  every  canner  who  sold  anything.  Many  con¬ 
tended  that  it  must  be  unanimous,  complete  or  it  would 
be  useless.  Nonsense!  Any  one  definite  price  here 
published  is  immeasureably  better  than  anything  you 
have  had  up  to  this  time,  because  it  definitely  repre¬ 
sents  goods  that  have  been  sold — without  question.  Of 
course,  the  more  prices  we  can  publish,  and  from  the 
wider  territory,  the  better  the  service,  as  more  canners 


may  then  be  able  to  set  their  ideas,  because  the  goods 
were  sold  near  to,  if  not  in,  their  own  territory. 

So  much  for  the  market. 

The  happening  of  importance  of  the  week  has  been 
the  move  of  Germany  on  what  may  be  the  conquest  of 
Europe,  single  state  at  a  time.  The  question  is :  will  all 
these  history-old  antagonistic  nations  accept  this 
absorption  calmly,  and  after  being  absorbed,  will  they 
cooperate  harmoniously  as  they  must  to  keep  Germany 
free  from  internal  pains  that  could  cause  her  death? 
Or  is  this  the  beginning  of  that  war  which  every 
Government  has  seen  coming  and  has  been  preparing 
for?  As  we  have  before  mentioned  the  canned  foods 
industry  is  very  much  interested  in  the  answer  to  that 
question.  In  fact,  the  whole  food  supply  of  the  world 
is  interested.  It  is  dollars  to  doughnuts  the  German 
armies  will  continue  to  roll  on,  taking  in  Hungary,  then 
Rumania  on  down  to  the  Mediterranean,  And,  if  a 
summary  in  the  Baltimore  Sun  of  March  16th  is  cor¬ 
rect  they  are  making  mighty  fine  pickings.  Read  this 
and  digest  it,  for  we  just  cannot  believe  that  the 
country  the  great  powers  allowed  first  to  be  dismem¬ 
bered  and  now  swallowed,  is  as  rich  as  this  picture 
makes  it.  Here  it  is : 

PROFIT  FOR  HITLER 

\_London  Bureau  of  The  Sjtw] 

London,  March  15 — Adolf  Hitler’s  Czecho-Slovakia  coup 
has  netted  more  loot  than  did  the  Austrian  Anschluss, 
according  to  official  statistics. 

The  Prague  National  Bank  report  shows  $135,000,000  in 
gold  and  foreign  exchange  ready  for  der  Fuhrer’s  grasp,  as 
against  the  $90,000,000  in  the  Austrian  National  Bank 
when  the  Reich  seized  it  last  year. 

The  Czech  coup  also  has  added  to  the  Reich  the  world’s 
fourth  largest  munitions  industry,  plus  1,000  warplanes 
and  35  fully  equipped  divisions,  as  against  19  partially 
equipped  British  divisions  ready  for  continental  service. 

In  addition,  Germany  has  gained  300  coal  mines  and 
11,000  factories,  badly  needed  to  augment  heavy  industry. 
No,  there  are  no  typographical  errors  in  our  repro¬ 
duction  of  that  quotation ;  the  figures  they  give  are 
supposed  to  be  facts.  Try  to  digest  them. 

If  you  think  this  has  no  place  in  a  canned  foods 
report,  well  just  hold  your  horses,  and  watch  the 
newspapers  for  happenings  during  the  next  few  weeks. 
You  are  food  suppliers  par  excellence;  and  wars  can 
be  waged  only  on  foods.  If  you  cannot  see  where  you 
should  be  keenly  awake  to  possibilities  then  we 
apologize  for  disturbing  you.  Sudden  wars  always 
catch  men  napping. 

They  are  making  a  drive  to  promote  canned  sauer¬ 
kraut;  another  to  help  grapefruit,  and,  of  course,  the 
drives  are  on  to  help  canned  peas  and  canned  corn, 
and  canned  tomatoes.  More  power  to  them.  Maybe 
there  will  be  enough  shown  in  that  European  develop¬ 
ment  by  planting  time  to  help  you  better  plan  your 
acreages  for  the  1939  packs.  The  canners  are  going 


The  cann i nc  t^ade 


March  20,  1939 


slow  about  this,  we  understand,  and  that  is  well,  even 
if  the  growers  are  anxious.  While  waiting,  put  up 
the  prices  on  any  good  foods  you  own,  and  don’t  be 
afraid  to  stick  for  them.  Even  if  they  do  not  eat 
canned  foods  in  Czech,  etc.,  they  will  eat  our  other 
foods  and  throw  the  burden  on  canned  foods. 


NEW  YORK  MARKET 

By  “New  York  Stater’’ 

Special  Correspondent  of  *‘The  Canning  Trade" 

The  Stocks  That  Are  Cleaned  Up — The  List  Grows — No  Weak 
Spots  in  the  Price  Market — Corn  Much  Firmer — Distributors 
and  Retailers  Ready  to  Help  the  Pea  Drive  Which  Begins 
March  26th — ^Texas  Withdraws  Spinach  Prices — Cherries 
Sharply  Up — Some  Peaches  Scarce — Fish  in 
Strong  Position. 

New  York,  March  17,  1939. 

IN  SUMMARY — It  would  be  worthwhile  right  now 
to  list  the  canned  foods  that  are  in  short  supply  as 
we  near  the  end  of  the  first  quarter.  We  know,  of 
course,  that  there  has  been  quite  a  complete  clean-up 
of  salmon,  tuna  and  Maine  sardine  supplies  in  packers’ 
hands.  Stocks  also  have  been  greatly  reduced  on  most 
descriptions  of  pears,  peaches,  shrimp,  and  for  certain 
grades  of  California  lima  beans,  red  pimientos,  and 
Eastern  crabmeat. 

This  week  brokers  and  distributors  in  New  York’s 
busy  food  market  along  Hudson  Street  emphasize  that 
packers’  stocks  have  been  cleaned  up  in  the  case  of 
1938  New  York  red  sour  pitted  cherries,  that  they  are 
approaching  such  a  condition  on  Maine  blueberries, 
also  that  canners’  stocks  of  kraut  in  this  State  have 
been  worked  down  to  a  point  where  they  are  no  longer 
burdensome. 

It  need  hardly  be  recorded  that  the  price  situation 
for  these  canned  foods  is  getting  pretty  strong.  And 
as  far  as  the  vegetable  line-up  is  concerned  there  are 
really  no  “weak”  spots  for  buyers  who  are  more  con¬ 
cerned  with  arranging  for  shipments  of  quality  goods 
than  they  are  with  bargain  hunting.  It  can  be  definitely 
stated  that  sentiment  is  better  in  canned  corn,  due  to 
steadily  improved  demand.  A  mid-Western  advice  this 
week  places  canners’  sales  of  corn  during  the  first  two 
months  5  per  cent  ahead  of  the  corresponding  1938 
period. 

CORN — The  trade  expects  the  market  to  strengthen 
or  at  least  hold  firm  on  present  plans  to  curtail  packs 
during  1939.  All  grades  also  should  benefit  along  with 
other  canned  vegetables  in  the  event  the  new  stamp 
plan  is  adopted  as  a  means  of  distributing  surplus 
foods  to  the  needy.  Most  business  in  whole  kernel 
Golden  Bantam  is  passing  close  to  80  cents  to  85  cents, 
f.  0.  b.  mid-West  plant,  for  12-ounce  vacuum  pack. 
The  range,  however,  is  much  firmer  than  a  month  ago. 
Standard  crushed  remains  at  Maryland  canners’  ideas 
of  60  cents  to  62i^  cents  for  2s,  f.  o.  b.  cannery. 

PEAS — Second  phase  of  the  Pea  Cooperative’s  cam¬ 
paign  starts  March  26  with  95  per  cent  of  the  country’s 
food  distributing  agencies  pledged  to  support  the  sales 
drive.  “Better  peas  for  less  money”  should  provide 
another  strong  appeal  and  move  out  distributors’ 


stocks.  Early  Junes  continue  firm  at  65  cents,  mid- 
West  cannery,  and  no  change  is  noted  in  fancy  sweet 
5s  at  90  cents  to  $1.00. 

TOMATOES — As  in  the  case  of  corn,  prices  are 
holding  and  prospects  are  for  a  smaller  acreage  under 
contract  to  canners  this  year.  Florida  packing  is 
somewhat  ahead  of  expectations  but  a  less  than  normal 
pack  is  in  prospect,  and  easiness  resulting  from  that 
situation  should  be  temporary.  A  consumption  level 
on  a  par  with  last  year  is  forecast.  Southern  2s  are 
still  named  at  60  to  62V^  cents,  2V2S  at  85  cents  to 
871/4  cents,  3s  at  95  cents  to  $1.00,  and  10s  at  $2.80 
to  $2.90. 

SPINACH — Offerings  from  Texas  have  been  with¬ 
drawn  and  the  pack  probably  will  be  a  very  skimpy 
one  owing  to  a  poor  crop.  West  Coast  packer  repre¬ 
sentatives  here  also  learn  that  spinach  will  be  a  small 
pack  this  year  in  California.  Large  firms  had  planned 
to  pack  less  anyway  owing  to  Texas  competition  and 
prices  that  have  been  obtained  in  recent  years.  These 
developments  should  offset  larger  supplies  reported  in 
the  Baltimore  area  from  southern  grown  raw  stock. 
Labor  costs  in  packing  plants  also  should  not  be  lost 
sight  of.  Southern  2i/4s  are  named  at  92^2  cents  to 
95  cents,  10s  at  $3.15.  California  21/2S  are  $1.00  to 
$1.35,  the  10s  at  $3.60  to  $4.20. 

CHERRIES — Red  sour  in  No.  2  tins  have  advanced 
sharply,  and  all  stocks  of  1938  pack  of  Montmorency 
pitted  cherries  have  been  disposed  of  by  packers, 
excepting  possibly  the  10s.  These  are  offered  in  limited 
quantity  and  subject  to  confirmation  at  $5.25  dozen, 
f.  o.  b.  New  York  cannery. 

GRAPEFRUIT  —  Florida  court  injunction  against 
the  minimum  price  law  has  upset  the  market  and 
pending  steps  to  set  this  stay  aside,  juice  is  being 
offered  under  prices  that  were  based  on  the  $5.25  per 
ton  minimum  for  fruit.  A  leading  seller  is  offering  at 
521/4  cents  for  the  natural  juice,  and  at  80  cents  for 
sections,  f.  o.  b.  Tampa,  and  other  Florida  plants  are 
inclined  to  follow.  Another  featured  brand  is  quoted 
at  this  writing  at  571/4  cents  for  the  natural  juice  and 
60  cents  for  the  sweetened.  Sections  appear  relatively 
firmer  than  the  juice.  General  price  appears  to  ba 
85  cents  f.  o.  b.  Tampa,  and  trade  here  explains  tha': 
sections  may  continue  strong  as  the  best  packing 
period  is  past  and  that  the  fruit  henceforth  will  be 
inferior  for  hearts. 

COCKTAIL — Firmness  in  this  canned  item  is  a 
matter  of  growing  trade  comment  here.  Demands  are 
good  and  choice  and  fancy  descriptions  are  well  held. 
The  21/2  fancies  are  $1,821/2  to  $1.85,  the  2s,  $1.45  to 
$1.50. 

PEACHES — Supplies  of  sliced  clings  remain  scarce 
and  are  ruling  at  a  premium  over  halves.  Most  packers 
are  now  asking  $1.15  for  standard  slices.  The  choice 
2i/4s  are  firm  at  $1.25  to  $1.35. 

SALMON — ^The  cleanup  in  pinks  and  chums  on  the 
West  Coast  has  become  more  general  and  more  seller: 
are  quoting  the  stronger  idea  of  $1.10  on  the  forme 
and  $1  for  chums,  f.  o.  b  Coast.  With  these  varieties 
off  the  market  distributors  interest  may  now  turn  j ) 
better  grades.  Reds  already  show  indications  of  firm¬ 
ness  and  strength  is  expected  to  extend  to  Cohoes,  now 
$1.60  for  tall  ones.  The  very  fancy  salmon  lines  are 
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strongly  held.  Inside  price  on  No.  1  Chinooks  is  $3.70, 
f.  o.  b.  Astoria. 

SARDINES  —  There  are  apparently  no  supplies  of 
Maine  keyless  quarters  to  be  had  in  eastern  markets, 
and  a  Louisiana  firm’s  inquiry  for  several  thousand 
cases  could  not  be  filled  this  week.  Quotations  of  around 
$4.25  are  consequently  meaningless  now.  Californias 
also  are  difficullt  to  get  and  the  price  of  $3.25  for  No. 
Is  probably  would  not  uncoVer  any  quantities. 

TUNA — Inventory  problems  are  a  thing  of  the  past 
and  no  offerings  of  packer  stocks  have  been  made  on 
this  market  during  the  week.  White  meat  descrip¬ 
tions  are  held  very  firmly.  The  halves  are  named  at 
$6  to  $6.25  and  ones  are  not  quoted.  Yellowfin  halves 
are  strongly  held  at  $5.25  to  $5.50,  with  the  high  price 
of  $5.15  placed  on  flake  halves. 

SHRIMP — Medium  and  small  sizes  are  difficult  to 
obtain  and  are  practically  off  the  market.  The  trade 
reports  the  unusual  situation  of  packers  obtaining  as 
much  for  medium  shrimp  as  for  the  large  variety. 
Over  the  past  few  months  prices  have  advanced  fully 
20  cents.  No.  1  wet  Jumbos  are  very  firm  at  $1.20  to 
$1.25,  and  the  large  at  $1.15  to  $1.20.  The  medium 
is  not  quoted. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Other  Industries  Are  Setting  Records — New  Style  Tomato 
Pack — Pea  Acreage  Not  Cut  Enough — But  Little  Interest 
Shown  in  Corn — Carrots  Much  Stronger — Milk  Situation 
Causes  Worry — Fruits  Doing  Quite  Well — Smoke  Out 
the  Dummy  Brokers. 

Chicago,  March  17,  1939. 
ENERAL  MARKET — There  are  more  “straws”. 
Following  are  additional  headlines  from  the 
daily  press  during  the  past  week : 

National  Biscuit  Co.  Net  Tops  Year  Ago 
February  Sales  General  Motors  Top  Year  Ago 
Carnation  Milk  1938  Net  Best  on  Record 
Rail  Car  Loadings  Reach  New  High  for  Year 
Prices  for' Steel  Scrap  Advance 
THE  WEATHER — March  has  been  rather  mild  to 
date.  The  temperature  has  averaged  about  15  to  30 
above.  An  occasional  sleet  and  snow  storm  has  fallen. 


but  everyone  in  these  parts  is  keeping  his  fingers 
crossed,  mindful  of  the  old  saying  that  if  March  comes 
in  like  a  lamb,  it  goes  out  like  a  lion.  It  came  in  more 
or  less  lamb-like. 

TOMATOES — A  local  broker  was  showing  some¬ 
thing  new  in  the  tomato  line  this  week.  It  was  a  squat 
tin  and  called  a  divider  pack,  patent  for  which  has 
been  granted.  Inside  the  can  was  soldered  a  piece  of 
tin  that  more  or  less  separated  the  can  into  two  parts. 
One  tomato  was  in  one  part  or  on  one  side  of  the 
divider,  and  another  tomato  on  the  other  side.  The 
claim  is  made  that  packing  in  this  manner  and  in  this 
kind  of  a  container,  the  tomatoes  are  kept  whole. 

The  market  is  unchanged  from  the  report  a  week 
ago.  No.  2  standards  are  nominally  quoted  in  Indiana 
at  65  cents,  factory,  but  sales  have  been  made  at  65 
cents  delivered.  It  is  the  same  with  No.  2V^  standard, 
quoted  nominally  at  85  cents,  but  sales  made  at  86  to 
871/^  cents,  delivered.  No.  10s  are  from  $2.75,  cannery, 
to  $2.90,  delivered. 

PEAS — The  local  trade  had  a  real  shock  a  few  days 
ago  when  the  Government  report  showed  that  canners 
in  the  U.  S.  A.  indicated  an  acreage  for  1939  reduced 
only  16  per  cent  from  1938.  Everyone  is  agreeing 
that  unless  a  far  more  drastic  reduction  is  made,  pea 
canners  generally  will  be  up  against  it  even  harder  than 
during  the  past  twelve  months. 

The  market  on  No.  2  standard  grades  seems  to  have 
settled  to  a  bottom  of  65  cents,  Wisconsin  cannery,  but 
some  distressed  selling  has  been  noted  on  the  better 
grades,  like  extra  standard  No.  2  Alaskas;  standard 
No.  2  Alaskas;  fancy  No.  2  sweets  and  fancy  No.  4 
sweets. 

CORN — Very  little  change  in  the  market.  No.  2 
standard  crushed  white  is  now  obtainable  at  60  cents, 
factory  Indiana  and  Ohio,  with  sales  in  narrow  lines. 

Some  little  interest  noted  in  extra  standard  whole 
grain  and  fancy  whole  grain,  both  yellow  and  white. 

No.  10  tins  have  been  quiet  although  there  does  seem 
to  be  a  scarcity  of  supply  on  No.  10  whole  grain  corn. 

GREEN  AND  WAX  BEANS — Routine  trading  is 
the  proper  term  to  apply.  Business  has  not  been  active 
in  either  the  cut  grades,  green  and  wax,  or  whole 
grades  of  the  same.  Prices  are  unchanged. 

SPINACH — Missouri  and  Arkansas  canners  con¬ 
tinue  to  sell  in  a  spirited  way  at  price  levels  noted  in 
this  column  of  last  week.  Buyers  generally  have 
covered  for  nearby  requirements  only. 
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EVAPORATED  MILK — Everyone  is  asking:  what 
will  happen  to  the  market  now  that  the  Government  is 
out  of  the  butter  business  and  that  Uncle  Sam  will  no 
longer  support  the  butter  price.  Meanwhile  indepen¬ 
dent  evaporators  are  holding  firm  at  $2.50,  delivered 
Chicago. 

CARROTS  —  A  leading  Indiana  canner  had  the 
following  to  say  recently : 

“The  carrot  market  is  much  stronger.  Prices  on 
the  farm  have  increased  50  per  cent  since  the 
first  of  the  year.  Hold  your  prices  up  on  such 
items  as  diced  carrots,  peas  and  carrots,  mixed 
vegetables  and  vegetable  soup,  because  the 
increased  cost  must  be  added  to  the  selling  price.” 
Meanwhile,  No.  2  diced  carrots  are  available  at 
around  621/2  cents  to  65  cents  delivered  Chicago. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— The 
situation  seems  to  be  clarifying  somewhat  in  Florida. 
The  Federal  Surplus  Commodity  Corporation  has 
started  its  long  awaited  purchasing  program  and  has 
been  paying  on  the  basis  of  15  cents  per  box  on  the 
tree.  Quite  a  number  of  cars  of  the  fresh  fruit  has 
been  moved  by  the  F.  S.  C.  C. 

Meanwhile,  the  Trade’s  interest  seems  centered  more 
in  Valencia  orange  juice;  blended  juice,  and  some  little 
grapefruit  juice,  with  the  result  that  segments  have 
been  more  or  less  slow. 

Texas  juice  canners  apparently  were  unable  to  hold 
the  market  with  the  result  that  prices  slipped  to  the 
basis  of: 

No.  2  Fancy  Grapefruit  Unsweetened  Juice . $  .45 

No.  3  Tall  Fancy  Grapefruit  Unsweetened  Juice....  1.00 
f.  o.  b.  Rio  Grande  Valley  common  shipping  points. 

CALIFORNIA  FRUITS — Peaches  have  been  in  the 
spotlight.  It  is  now  practically  impossible  to  purchase 
at  less  than: 

No.  21/2  Standard  Clings . $1.12V^/1.15  Coast 

No.  21/2  Choice  Clings .  1.221/^  /1.25  Coast 

When  you  take  into  consideration  that  late  last  Fall 
quite  a  large  number  of  cars  were  booked  at  $1.05  and 
$1.15,  you  can  better  appreciate  the  advance  that  has 
been  recorded  and  this  in  the  face  of  market  conditions 
that  have  ruled  generally  in  all  canned  foods. 

Apricots  are  dull  but  some  little  buying  has  been 
noted,  particularly  in  No.  1  and  No.  21/2  tall  choice 
whole  peeled  and  unpeeled. 

APPLES  AND  APPLESAUCE  — A  steady  market 
rules  and  sales  are  beginning  to  pick  up.  No.  10  apples 
arc  quoted  from  the  East  at  a  price  range  of  $2.75  to 
^3.25  shipping  point. 

No.  2  tin  applesauce  is  quoted  from  70  cents  upward, 
c'epending  upon  grade. 

BLUEBERRIES — The  only  item  in  the  entire  berry 
line  that  has  shown  any  life  lately  is  No.  10  tin  blue¬ 
berries.  After  quite  a  long  number  of  months  of 
dullness,  the  market  is  beginning  to  perk  up. 

R.  S.  P.  CHERRIES — Are  making  a  good  account  of 
themselves  and  No.  2  red  sour  pitted  in  juice  are  quite 
scarce. 

KNOW  YOUR  BROKER — To  insure  healthier  mar¬ 
ket  conditions,  sell  your  goods  through  an  independent 
food  broker,  perferably  one  who  is  a  member  of  the 
National  Food  Brokers  Association. 

Yesterday,  happened  to  be  looking  at  a  report  on 


. Brokerage  Company.  Mr . .  a  promi¬ 
nent  wholesale  grocer  in  the  inter-mountain  district 

was  president.  Mr . .  a  well  known  wholesale 

grocer  here  in  the  Central  West  was  vice-president,  and 
the  secretary  and  treasurer  were  also  members  of 
wholesale  grocery  firms. 

The  point  is — the  average  canner  receiving  a  letter 
from  this  “dummy”  brokerage  outfit,  would  naturally 
conclude  it  was  a  regular  brokerage  company  but  in¬ 
stead  of  that — ^as  the  record  definitely  proves,  it’s  only 
a  buying  organization. 

As  has  been  stated  before  in  this  column,  canners 
selling  through  firms  masquerading  as  independent 
food  brokers,  as  well  as  those  who  sell  direct  and  make 
prices  that  reflect  the  deduction  of  brokerage,  have 
done  and  do  more  harm  to  the  market  than  any  other 
contributing  factor. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Rains  and  Warm  Weather — Fruits  Making  a  Good  Showing — 
Spinach  About  Ready  —  The  Opening  Prices  —  Asparagus 

Canning  Near — New  Pack  to  Come  On  Cleaned-Up 
Market — Salmon  in  Better  Demand — Maraschino 
Cherries  in  Good  Standing — Coast  Corn. 

San  Francisco,  March  16,  1939. 
AIN — The  protracted  drought,  which  had  been 
causing  much  uneasiness,  has  been  broken  by  a 
rain  which  extended  to  all  parts  of  the  State. 
While  rainfall  is  still  far  below  normal  in  most 
districts,  danger  to  crops  has  been  averted  for  the  time 
being.  Warm  weather  followed  the  storm  and  it  will 
be  but  a  short  time  until  canners  will  be  called  upon 
to  commence  operations  on  such  early  crops  as  spinach 
and  asparagus. 

FRUITS — Canners  and  brokers  are  quite  unanimous 
in  their  opinion  that  fruits  are  in  the  most  stable 
condition  in  many  months,  with  a  fairly  sizable  de¬ 
mand  and  prices  unusually  well  maintained.  Pears 
and  apricots  are  making  an  especially  good  showing, 
with  a  number  of  items  in  very  limited  supply,  while 
peaches  are  moving  well  with  some  prospects  of  slight 
price  advances  in  the  near  future.  It  is  quite  notice¬ 
able  that  anything  offered  at  a  concession  is  quickly 
snapped  up. 

SPINACH — The  spinach  crop  is  coming  on  at  a 
rate  which  suggests  that  packing  may  commence  in  a 
week,  or  ten  days.  Opening  prices  have  been  named 
by  some  concerns  on  this  basis:  No.  1,  70  cents;  No.  2, 
80  cents;  No.  2Y2,  95  cents,  and  No.  10,  $3.25.  These 
are  definitely  lower  than  minimum  prices  prevailing 
on  spot  holdings.  Prices  on  featured  brands  are  ex¬ 
pected  to  be  considerably  higher. 

ASPARAGUS — The  packing  of  asparagus  is  ex¬ 
pected  to  get  under  way  within  a  short  time,  but  it  is 
still  an  unsettled  manner  what  type  of  control  will  be 
adopted,  if  any.  Sales  have  been  very  steady  and  the 
holdover  promises  to  be  a  very  light  one.  Estimates 
place  unsold  holdings  at  about  270,000  cases  and  it 
will  be  a  month  or  six  weeks  before  new  pack  goods 
are  available  in  quantity.  Most  of  the  concessions 


March  20,  1939 


THE  CANNING  TRADE 


25 


from  list  prices  that  had  been  noted  in  recent  weeks 
have  about  disappeared.  Most  of  these  had  been  on 
some  of  the  least  desirable  counts. 

SALMON — The  market  has  been  featured  during 
the  week  by  a  marked  increase  in  the  demand  for  pink 
and  chum  salmon  at  $1.05  and  95  cents,  respectively. 
Packers  are  trying  to  buy  small  lots  from  one  another, 
suggesting  that  stocks  are  badly  broken. 

CHERRIES — Maraschino  cherries  is  one  item  that 
makes  an  impressive  showing  in  almost  any  price  list. 
As  a  rule,  it  is  packed  in  glass  in  the  smaller  containers, 
with  the  canned  pack  confined  largely  to  the  No.  10 
size.  Spot  prices  on  featured  brands  are  around  $21 
for  the  small  size  fruit  averaging  about  seven  hundred 
to  the  can,  $20  for  medium  size,  running  about  five 
hundred,  and  $19  for  large,  running  about  four  hun¬ 
dred  to  the  can.  A  considerable  part  of  this  product 
goes  into  consumption  via  the  cocktail  route. 

CORN — The  Pacific  Coast  grocery  trade  is  com¬ 
mencing  to  realize  that  some  very  fine  canned  corn  is 
produced  in  this  section.  Whole  kernel  Golden  Bantam 
vacuum  pack  corn  is  available  in  featured  brands  at 
$1.00  for  the  12  oz.  size,  with  the  No.  2  tall  in  brine 
at  the  same  price.  Cream  style  is  offered  at  90  cents 
for  No.  2  tall.  This  is  Washington  pack  corn. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Better  Shrimp  Production  This  Week — Market  Has  Held 
Well — Oyster  Canning  Progressing — Weather  More  Favor¬ 
able — Southern  Seafoods  To  Be  Advertised — Better 
Crab  Meat  Production. 

Mobile,  Alabama,  March  16,  1939. 

SHRIMP — Production  of  shrimp  was  better  this  past 
week  than  it  has  been  in  three  weeks  in  this 
section,  while  Alabama  did  not  get  many,  and 
Louisiana  and  Mississippi  dealers  shipped  a  good  many 
raw,  headless  shrimp,  but  very  few  were  canned. 

Lent  has  moved  a  good  volume  of  canned  shrimp  and 
except  for  some  distressed  lots,  the  price  held  up  well. 
Of  course,  as  we  now  go  into  the  semi-final  of  Lent, 
the  bargain  hunters  will  get  more  active  to  tear  down 
the  market  and  bring  down  the  price.  While  some  of 
the  canners  may  get  cold  feet,  because  they  have  some 
shrimp  left  and  are  willing  to  take  a  cut  to  clean  up, 
so  all  this  goes  to  make  up  the  canning  game.  Taking 
the  pack  as  a  whole,  shrimp  fared  about  as  well  as  any 
other  food  commodity. 

The  raw,  headless  shrimp  market  is  very  active  and 
prices  in  barrel  lots  range  from  14  to  16  cents  per 
pound  for  jumbo  shrimp,  f.  o.  b.  shipping  point,  and 
when  this  happens,  the  bulk  of  the  shrimp  go  to  the 
raw  headless  shrimp  dealers,  because  the  canners  can 
not  pay  this  kind  of  price.  Frozen  shrimp  are  moving 
fairly  well  at  12  to  14  cents  per  pound,  f.  o.  b.  factory. 

The  price  of  canned  shrimp  is  $1.15  to  $1.20  per 
dozen  for  No.  1  large,  f.  o.  b.  factory. 


OYSTERS — The  canning  of  oysters  is  going  on  at 
a  good  clip  in  Louisiana  and  Mississippi,  because 
weather  conditions  are  favorable  now,  except  that  it  is 
a  little  warmer  than  desired.  Oysters,  out  of  water, 
freeze  if  it  is  too  cold  and  they  die  if  too  warm,  so  a 
temperature  between  40  and  60  degrees  Fahrenheit  is 
ideal  for  canning  oysters. 

Alabama  is  canning  only  a  few  oysters,  because  the 
reefs  are  closed  to  dredging  and  as  oysters  are  scarce, 
the  oystermen  cannot  make  much  headway  tonging 
them. 

The  canneries  must  be  finding  a  good  outlet  for 
oysters,  because  there  has  not  been  any  letup  in  opera¬ 
tions  and  it  looks  like  oysters  will  be  canned  as  long  as 
they  are  suitable  and  the  weather  don’t  get  too  hot. 

The  price  of  canned  oysters  is  90  cents  per  dozen  for 
five  ounce  and  $1.80  for  ten  ounce,  f.  o.  b  factory. 

SOUTHERN  SEA  FOODS  WILL  BE  ADVER¬ 
TISED — It  is  gratifying  to  note  that  efforts  are  being 
made  by  the  sea  food  canners  on  the  coast  from  the 
Carolinas  to  Texas  to  form  a  cooperative  campaign  to 
advertise  shrimp  and  oysters. 

Mayor  Louis  Braun  of  Biloxi,  Mississippi  announced 
that  a  great  number  of  the  packers  had  already  signed 
an  agreement  to  participate  in  the  campaign,  and  that 
a  meeting  would  be  held  in  New  Orleans  in  the  near 
future  to  perfect  the  plans. 

This  is  a  long  felt  need  in  the  industry,  so  Mayor 
Braun  and  associates  are  to  be  commended  for  their 
initiative. 

CRAB  MEAT — Crabs  are  showing  up  on  our  coast 
and  the  production  of  crab  meat  is  much  better  in  this 
section  than  it  has  been  for  about  three  months. 

The  quality  too  is  very  good  and  dealers  are  finding 
ready  sale  for  same. 

The  price  of  flake  crab  meat,  packed  in  ice  is  35 
cents  per  pound,  and  claw  25  cents,  f.  o.  b.  shipping 
point. 

• 

THE  CANNED  GRAPEFRUIT  SITUATION 

(Continued  from  page  12) 

Such  is  the  state  of  affairs  that  commands  the  grape¬ 
fruit  juice  market  at  this  writing.  But  the  pack  still 
falls  far  short  compared  to  that  of  last  season,  and  if 
the  canners  themselves  will  not  step  in  to  assume  the 
leadership  to  straighten  house,  then  probably  a  short 
pack  itself  will  eventually  help  them  out  this  season  at 
least. 

But  what  of  next  season? 

TOMATOES — Latest  reports  show  our  crop  to  be  up 
17  per  cent  over  last  season,  while  our  nearest  early 
competition  has  a  crop  estimated  24  per  cent  short  of 
last  year.  This  is  particularly  encouraging  to  us,  as 
our  tomato  crop  has  known  the  same  chaos  as  grape¬ 
fruit,  when  the  competition  was  stiff. 

Packers  will  commence  releasing  tomato  quotations 
about  April  1st. 

SAUERKRAUT — Sales  have  been  made  on  No.  2 
Kraut  at  521/4  cents,  f.  o.  b..  Valley,  the  past  week,  and 
packers  look  for  a  better  market  as  their  stocks  are 
quite  low,  hardly  sufficient  to  meet  any  great  demand. 
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PRICE  BUREAU 


BEANS 

March  7th,  Wisconsin,  95  Cases  24/2  Fancy  No.  2  Sieve  Whole 
Refugee  Green  at  $1.25  Factory. 

March  7th,  Wisconsin,  250  Cases  24/2  Fancy  No.  3  Sieve  Whole 
Refugee  Green  at  $1.15  Factory. 

March  3rd,  Wisconsin,  500  Cases  24/2  Fancy  No.  3  Whole 
Refugee  Green  at  $1.00  Factory. 

March  7th,  Wisconsin,  110  Cases  24/2  Fancy  No.  3  Sieve  Cut 
Refugee  Green  at  $1.00  Factory. 

March  7th,  Wisconsin,  145  Cases  24/2  Extra  Standard  No.  3 
Sieve  Whole  Refugee  Green  at  $1.00  Factory. 

March  7th,  Wisconsin,  200  Cases  24/2  Extra  Standard  No.  4 
Sieve  Cut  Refugee  Green  at  85c  Factory. 

March  7th,  Wisconsin,  110  Cases  24/2  Extra  Standard  No.  4 
Sieve  Cut  Refugee  Wax  at  85c  Factory. 

March  7th,  Wisconsin,  150  Cases  24/2  Standard  Cut  Green  at 
67  %c  Factory. 

March  14th,  Maryland,  WS,  300  Cases  24/2  Standard  Cut  Green 
at  55c  Factory. 

March  11th,  Texas,  25  Cases  48/300  Red  at  55c  Factory. 

March  11th,  Texas,  65  Cases  48/300  Mexican  Style  at  68c 
Factory. 

March  11th,  Texas,  50  Cases  48/300  Mexican  Style  at  68c 
Factory. 

CORN 

March  11th,  Iowa,  2,000  Cases  24/2  Standard,  Cream  Style, 
white  at  60c  Factory,  (less  1%%  10  days,  $1.25  per  M. 
Label  allowance). 

March  11th,  Iowa,  190  Cases  24/2  Standard,  Cream  Style,  white 
at  60c  Factory,  (less  l%9f  10  days,  $1.25  per  M.  Label 
allowance). 

March  11th,  Texas,  50  Cases  24/2  Yellow  Field  at  62%c  Factory. 

PEAS 

March  11th,  Texas,  619  Cases  48/300  Green  Black-Eyed  at  80c 
I  (1  case  free  with  15  cases). 

March  11th,  Texas,  250  Cases  6/10  Green  Black-Eyed  at  $5.25 
Factory. 

March  11th,  Texas,  96  Cases  48/300  Green  Black-Eyed  at  80c 
Factory  (1  case  free  with  15  cases). 

March  11th,  Texas,  32  Cases  48/300  Green  Black-Eyed  at  80c 
Factory. 

March  6th,  Wisconsin,  5  Cases  24/2  No.  2  Sieve  Fancy  Sweet 
!  at  $1.25  Factory. 

March  6th,  Wisconsin,  5  Cases  24/2  No.  3  Sieve  Fancy  Sweet  at 
$1.10  Factory. 

March  6th,  Wisconsin,  1,262  Cases  24/2  No.  5  Sieve  Fancy 
Sweet  at  80c  Factory. 

March  6th,  Wisconsin,  110  Cases  24/2  No.  1  Sieve  Fancy  Alaska 
at  $1.10  Factory. 

March  13th,  Wisconsin,  67  Cases  No.  2  Sieve  Fancy  Alaska  at 
$1.00  Factory. 

March  6th,  Wisconsin,  35  Cases  24/2  No.  2  Sieve  Fancy  Alaska 
,  at  $1.10  Factory. 

March  6th,  Wisconsin,  1,460  Cases  24/2  No.  2  Sieve  Fancy 
Alaska  at  $1.00  Factory. 

March  6th,  Wisconsin,  150  Cases  24/2  No.  2  Sieve  Near  Fancy 
Alaska  at  95c  Factory. 

March  6th,  Wisconsin,  82  Cases  24/2  No.  2  Sieve  Near  Fancy 
-I  Alaska  at  92%c  Factory. 

March  6th,  Wisconsin,  5  Cases  24/2  No.  3  Sieve  Fancy  Alaska 
at  $1.10  Factory. 

March  13th,  Wisconsin,  153  Cases  No.  2  Sieve  Extra  Standard 
Alaska  at  85c  Factory. 

March  13th,  Wisconsin,  400  Cases  No.  3  Sieve  Extra  Standard 
Alaska  at  80c  Factory. 

March  6th,  Wisconsin,  1,000  Cases  24/2  No.  3  Sieve  Extra 
Standard  Alaska  at  75c  Factory. 

March  6th,  Wisconsin,  400  Cases  24/2  No.  3  Sieve  Extra 
Standard  Alaska  at  80c  Factory. 

March  6th,  Wisconsin,  400  Cases  24/2  No.  3  Sieve  Extra 
Standard  Alaska  at  80c  Factory. 


March  6th,  Wisconsin,  400  Cases  24/2  No.  3  Sieve  Extra 
Standard  Alaska  at  80c  Factory. 

March  6th,  Wisconsin,  1,000  Cases  24/2  No.  3  Sieve  Extra 
Standard  Alaska  at  75c  Factory. 

March  3rd,  Wisconsin,  1,500  Cases  24/2  No.  2  Sieve  Standard 
Alaska  at  80c  Factory. 

TOMATOES 

March  11th,  California,  1,600  Cases  100/6-oz.  California  Tomato 
Paste  at  $3.50,  (less  2%  cash  discount  at  10  days  from  date 
of  shipment  or  1%  at  30  days). 

March  3rd,  Maryland,  WS,  1,000  Cases  6/10  Extra  Standard 
at  $2.90  Factory. 

March  10th,  Maryland,  ES,  140  Cases  6/10  Standard  at  $3.00 
Factory. 

March  15th,  Maryland,  ES,  25  Cases  6/10  Standard  at  $3.00 
Factory. 

March  3rd,  Maryland,  WS,  50  Cases  24/2V^  Extra  Standard 
at  92V2C  Baltimore. 

March  10th,  Maryland,  ES,  1,000  Cases  24/2\^  Standard  at 
90c  Factory. 

March  11th,  Maryland,  WS,  200  Cases  24/2^/^  Standard  at  85c 
Factory,  (4%  brokerage). 

March  11th,  Maryland,  WS,  200  Cases  24/2%  Standard  at  81%c 
Factory. 

March  11th,  Maryland,  WS,  150  Cases  24/2%  Standard  at 
81  %c  Factory. 

March  11th,  Maryland,  WS,  50  Cases  24/2%  Standard,  Buyer’s 
label,  at  84c  Baltimore. 

March  15th,  Maryland,  ES,  200  Cases  24/2%  Standard  at  90c 
Factory. 

March  10th,  Maryland,  ES,  75  Cases  24/2  Standard  at  62%c 
Factory. 

March  11th,  Maryland,  WS,  250  Cases  24/2  Standard  at  59c 
Factory. 

March  14th,  Maryland,  WS,  1,000  Cases  24/2  Standard  at  60c 
Factory. 

March  15th,  Maryland,  ES,  475  Cases  24/2  Standard  at  62 %c 
Factory. 

March  15th,  Maryland,  ES,  150  Cases  48/1  Standard  at  40c 
Factory. 

March  11th,  California,  Clean-up  Stock  on  Italian  Style  Peeled 
Tomatoes  about  900  cases  24/2%  at  $2.70,  and  48 /IT  at 
$3.60  per  case,  less  2%  cash  discount  10  days  from  date  of 
shipment  or  1%  30  days. 

MISCELLANEOUS 

March  10th,  Maryland,  ES,  25  Cases  17-oz.  Herring  Roe  at 
$1.20  Factory. 

March  10th,  Maryland,  ES,  50  Cases  No.  2%  Dry  Pack  Sweet 
Potatoes  at  85c  Factory. 

March  14th,  Texas,  15  Cases  48/1  Chili  Con  Came,  Plain  at 
$1.00  Factory. 

March  14th,  Texas,  60  Cases  24/1%  Tamales  at  $1.05  Factory. 

March  14th,  Texas,  130  Cases  48/300  Tamales  at  80c  Factory. 

March  14th,  Texas,  160  Cases  24/2  Spinach  at  90c  Factory. 

March  14th,  Texas,  65  Cases  48/300  Tamales  at  80c  Factory. 

March  14th,  Texas,  24/1%  Tamales  at  $1.00  Factory. 

March  14th,  Texas,  50  Cases  48/300  Tamales  at  80c  Factory. 

March  14th,  Texas,  215  Cases  48/300  Mexican  Style  Tamales  at 
80c  Factory. 

March  14th,  Texas,  5  Cases  6/10  Mexican  Style  Tamales  at 
$10.00  Factory. 

March  14th,  Texas,  37  Cases  48/1  Mexican  Style  Chili,  with 
Beans  at  90c  Factory. 

March  14th,  Texas,  100  Cases  48/300  Tamales  at  80c  Factory. 

March  14th,  Texas,  200  Cases  48/1  Chili,  with  Beans  at  90c 
Factory. 

March  14th,  Texas,  35  Cases  48/300  Tamales  at  80c  Factory. 

March  7th,  Wisconsin,  45  Cases  24/2  Fancy  20s-over  Whole 
Beets  at  95c  Factory. 

If  you  want  to  continue  this  Price  Bureau,  you  will 
have  to  send  in  your  reports.  Do  this,  and  do  it 
regularly. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Contiiuiad 


Canned  Vegetables 


ASPARAGUS 


White  Coloesal,  No.  2  ........ 

Large,  No.  2% . 

Medium,  No.  2^ . 

Green  Mam.,  No.  2  ro.  cans.. 

Medium,  No.  1  tall. . 

Large,  No.  2 . . 

Tips,  White,  Mam.  No.  1  sq. 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq.. 


Eastern 
Low  High 


Central 
Low  High 


2.50 

ziio 


2.60 

2.50 


Green  Tips,  60/80,  28.... — ....... 

1.86 

2.10 

2.10 

2.16 

Green  Tips,  40/60,  2s...« _ _ 

2.00 

2.60 

2.30 

2.36 

Green  Cuts  and  Tips,  2s . . 

1.66 

1.76 

Green  Cuts  and  Tips,  lOs....— .. 

7.26 

Green  Cuts,  28 . 

1.06 

1.16 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.85 

1.00 

1.10 

Nn.  10  . . 

4.26 

5.00 

Ex.  Std.  Cut  Green,  No.  2....... 

.62% 

.75 

.67% 

.85 

No.  10  . . 

3.00 

3.00 

Std.  Cut  Green,  No.  2................ 

.66 

.60 

.62% 

.70 

No.  10  . . . — . 

2.65 

2.75 

3.25 

3.35 

Fancy  Whole  Green,  No.  2...... 

.Oo 

1.20 

1.10 

1.25 

■Mo.  10  . . 

4.50 

6.50 

4.76 

Ex.  Std.  Whole  Green,  No.  2 — 

.80 

1.10 

1.00 

1.00 

No.  10  . 

4.00 

4.76 

Fancy  Cut  Wax,  No.  2..—....— 

.80 

.95 

.90 

.96 

No.  10  . . 

4.00 

4.76 

4.60 

6.00 

Ex.  Std.  Cut  Wax,  No.  2......— 

.70 

.76 

.80 

.90 

No.  10  . 

3.36 

4.16 

4.00 

4.60 

Std.  Cut  Wax,  No.  2 . — .. 

.65 

.70 

.65 

.75 

No.  10  . 

2.75 

3.25 

3.50 

Fancy  Whole  Wax,  No.  2.. — . 

1.00 

1.20 

1.06 

1.20 

No.  10  . — 

4.76 

Ex.  Std.  Whole  Wax,  No.  2...... 

1.00 

1.16 

No  10  . . 

std.  Whole  Wax,  No.  2 . 

No.  10  . — 

Red  Kidney,  Std.,  No.  2............ 

.60 

.67% 

.66 

No.  10  . . . 

2.70 

2.66 

3.26 

LIMA  BEANS 
No.  2  Tiny  Green.. 


No.  2  Medium  Green... 

No.  10  . . 

No.  2  Green  ft  White. 

No.  10  _ 

No.  2  Freeh  White......... 

No.  10  _ 

No.  2  Soaked . 


BEETS 


Whole,  No.  2 _ 

No.  2%  - 

No.  10  _ 

Std.  Cut,  No.  2............ 

No.  2%  _ 

No.  10  _ 

Fancy  Cut,  No.  2...... 

No.  2%  _ 

No.  10  — . . 

Std.  Sliced.  Mo.  2..... 

No.  2%  - 

No.  10  _ 

Fancy  Sliced,  No.  2.. 
No.  10  _ 


CARROTS 

Std.  Sliced,  No.  2.. 

No.  10  . — 

Std.  Diced,  No.  2.. 
No.  10  . 


PEAS  AND  CARROTS 

Std.  No.  2 _ 

Faney  No.  2....— 


West  Coast 
Low  High 


2.46 

2.60 

2.46 

2.40 


2.35 

2.40 

2.16 

2.20 

2.00 


1.10 

6.00 

.90 


.76 

3.25 

1.25 
4.85 
1.20 

5.26 


2.66 

2.60 

2.60 

2.60 


2.60 

2.46 

2.26 

2.26 

2.40 


1.20 


1.00 

".’so 

3.50 

1.75 

6.25 
1.20 

6.26 


1.20 

1.67% 

1.36 

1.50 

1.60 

7.00 

7.50 

1.16 

1.26 

1.30 

1.10 

1.16 

1.15 

1.30 

1.26 

1.25 

6.76 

6.00 

.76 

.97% 

.95 

.90 

.90 

4.50 

4.87% 

3.76 

4.00 

.65 

.80 

.72% 

.80 

.90 

.95 

3.76 

4.26 

.67% 

.60 

.66 

••••••• 

.70 

1.00 

.90 

1.36 

1.20 

.90 

1.60 

_ 

. 

^96 

3.60 

3.26 

6.00 

.67% 

.62% 

.66 

.70 

S.M..S 

.76 

.86 

2.60 

2.70 

.65 

.66 

.66 

.86 

.66 

.76 

3.26 

2.50 

8.00 

.70 

.86 

.90 

.80 

.90 

1.10 

2.60 

3.00 

3.35 

.76 

.80 

.60 

.76 

.96 

3.26 

3.60 

8.00 

8.26 

8.60 

.72% 

3.00 

4.26 

_ 

.62% 

.75 

.62% 

.65 

.65 

.70 

3.00, 

3.25 

2.76 

3.00 

.65 

.80 

.80 

1.10 

1.06 

1.20 

Ekistem 
Low  High 


Central 
Low  High 


CORN — Wholegrain 

YeUow,  Faney  No.  2.. . . . 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . . 

Std.  No.  2_ . . 

No.  10  _ 

White,  Ex.  Std.  No.  2....„........ 

No.  10  .._ 

Std.  No.  2 _ 

No.  10 _ 

Shoepeg,  Fancy  No.  2._.....— ...... 

Na  10  _ 

Ihc.  std.  No.  2...>.. _ _ 

No.  10  _ 

Std.  No.  2 _ _ _ 

CORN — Creamstyle 

Yellow.  Fancy  No.  2. _ ......_ _ 

No.  10  . . 

Ex.  Std.  No.  2 . — 

Now  10  . . . 

Std.  No.  2 . . 

No.  10  . . 

White,  Faney  No.  2 . . 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . . 

Std.  No.  2 . . . 

No.  10  _ 

HOMINY 

Std.  Split,  No.  1,  Tall . . 

No.  2^4  . . . . 

No.  10  . . . 

MIXED  VEGETABLES 

Fey.,  No.  2 . . 

No.  10  _ 

Std.,  No.  2 . . 

No.  10  . . . 

PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  8s _ ..... 

No.  2  Fancy  Sweets,  4s . . 

No.  2  Fancy  Sweets,  6s . . 

No.  2  Ex.  Std.  Sweets,  2s _ _ _ 

No.  2  Fix.  Std.  Sweets,  8s.......... 

No.  2  Ex.  Std.  Sweets,  4s.......... 

No.  2  Ex.  Std.  Sweets,  6s.»....„ 

No.  2  Std.  Sweets,  2s................ 

No.  2  Std.  Sweets,  8s - - - 

No.  2  Std.  Sweets,  4s _ _ _ 

No.  2  Std.  Sweets,  5s _ ..... 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  Ss . 

No.  10  Std.  Sweets,  4s . . 

No.  10  Std.  Sweets,  6s . . 

No.  2  Fey.  Alaska,  Is . . 

No.  2  Fey.  Alaska,  2s . . 

No.  2  Fey.  Alaskas,  8s„.......».... 

No.  2  Ex.  Std.  Alaskas,  Is...... 

No.  2  Ex.  Std.  Alaskas.  2s....„ 

No.  2  Ex.  Std.  Alaskas,  Sa...... 

No.  2  Ex.  Std.  Alaskas,  4b _ 

No.  2  Ex.  Std.  Alaskas,  6s..„„ 
Na  10  Ex.  Std.  Alaskas,  Is..... 
No.  10  Six.  Std.  Alaskas.  28.... 
No.  10  Ex.  Std.  Alaskas,  8s.... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  Ss... . . 

No.  2  Std.  Alaskas,  4s _ _ _ 

No.  2  Std.  Alaskas,  6s. . . 

No.  10  Std.  Alaskas,  Is....—. 

No.  10  Std.  Alaskas,  28—..... 

No.  10  Std.  Alaskas,  Ss.. . . 

Na  10  Std.  Alaskas,  48........—.. 

No.  10  Std.  Alaskas,  6s _ 

Na  2  Ungraded _ 

Soaked,  28  . . 

10s  - - - — 

Blaekeye,  28,  Soaked . . 

108  . 

PUMPKIN 
Faney,  No.  2. 

No.  2^ 

Na  8  .... 

No.  10  . 


.80  .87% 

4.50  6.00 

.72%  .83% 


.80 

4.60 


.95 

5.50 


.67%  .76 

"62%  ".'eS 

'"so  '787% 

5.00  5.25 

.72%  .75 


.60 


.70 


.72%  .85 
3.65  4.25 

.65  .77% 

.  4.26 


.70  .87% 

4.12%  4.26 
.62%  .75 

3.26  . 

.57%  .62% 

3.15  . 


.86 

4.25 
.65 

3.50 

.60 

8.60 

.80 

'".66 

3.25 
.60 

3.25 


.95 

5.00 

.70 

4.00 


.95 

'".'fo 

4.00 

.65 

3.40 


.70  .86 

2.50  2.60 


.60 

2.00 


.65 

2.36 


.76 

4.00 

.55 

2.75 


.86 

4.60 

.75 

4.00 


West  Coast 
Low  High 


SAUER  KRAUT 

Faney,  Mo.  2 . 

No,  2%  - 

Na  8  _ 

No.  10  _ 

SPINACH 

*^No?  2% '.'.'7— zrcizzTnz 

SUCCOTASH 

Std.  Na  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  Fv.  Limas. 
Triple,  No.  2 - 


1.12% 

1.26 

1.15 

1.35 

1.10 

1.40 

1.00 

L.IO 

1.00 

1.20 

1.00 

1.30 

.92% 

.95 

.96 

1.25 

1.00 

1.20 

.95 

1.00 

.80 

1.15 

1.05 

1.10 

.92% 

.90 

1.26 

1.16 

1.20 

.87% 

.90 

.80 

1.10 

.96 

1.16 

.82% 

.86 

.76 

1.10 

.90 

1.10 

.77% 

.82% 

.77% 

1.00 

1.00 

1.06 

.86 

1.00 

-■-11*1 

1  1  1  -1 

.90 

.80 

.96 

1.10 

1.16 

.86 

.77% 

1.00 

.80 

1.10 

.67% 

.70 

.80 

,76 

.96 

6.00 

6.76 

... 

. 

6.00 

6.26 

4.76 

6.00 

4.26 

4.76 

4.60 

4.76 

4.25 

3.60 

4.76 

4.26 

4.60 

1.30 

1.25 

1.40 

1.40 

1.60 

1.26 

1.60 

1.16 

1.30 

1.45 

1.10 

1.20 

1.20 

1.30 

1.16 

1.05 

1.26 

1.26 

1.30 

.86 

.86 

1.10 

1.20 

1.30 

.77% 

.80 

.75 

.80 

1.10 

1.20 

.72% 

.85 

.76 

.90 

.96 

1.10 

1.00 

1.06 

6.26 

6.00 

6.26 

6.60 

6.60 

I--I111 

•  1  1 

4.00 

4.00 

6.60 

. . 

.76 

.80 

1.00 

-■■Ill 

.67% 

.70 

.67% 

.77% 

.90 

1.00 

.66 

.67% 

.65 

.70 

.86 

.90 

.66 

.66 

.80 

.90 

6.00 

....... 

. 

. 

4.00 

4.60 

6.00 

_ _ 

. 

. 

3.30 

3.76 

3.60 

4.00 

4.50 

4.76 

3.15 

3.50 

3.25 

4.00 

4.26 

4.50 

_ 

_ 

4.00 

4.60 

.65 

.65 

. 

.90 

.95 

.42% 

.60 

.60 

.67% 

.60 

2.00 

2.60 

3.60 

.67% 

.66 

2.70 

— 

.80 

.66 

.70 

.86 

1.00 

.80 

.86 

3.50 

TZ 

'2*r40 

2T6 

.60 

.66 

.62% 

.66 

.62% 

.70 

.66 

.76 

.80 

2.15 

T26 

Tio 

Siii 

Tio 

2T0 

.72% 

.77% 

.60 

.70 

.86 

1.00 

1.00 

.86 

.95 

1.00 

1.36 

3.16 

3.36 

2.76 

3.26 

3.60 

4.20 

.76  ■ 

.86 

.90 

1.10 

S-SSM 

sesM.. 

.95 

....... 

...see. 

....... 

....... 
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Eastern 


Central 


West  Coast 


SWEET  POTATOES 
Fey.,  No.  2,  Dry  Pack., 

No.  214  . 

No.  3  . 


Fey.,  No.  2  Syrup  Pack.. 

No.  2%  . 

No.  3  . 


TOMATOES 


No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1. 

No.  2  . 

No.  2^  . 

No.  3  . 


TOMATO  PUREE 


TOMATO  JUICE 


No.  303 . 

No.  2,  tall.. 


TURNIP  GREENS 
No.  2  . 


Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.. 
No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

No.  2  Fancy . 

No.  10  . — 

No.  2  Std. . . 

No.  10  . 

APRICOTS 

No.  2%,  Fancy»«. — . . 

No.  2%,  Choice . . 

No.  2%.  Std . — 

GRAPEFRUIT  SECTIONS 

8  oz . . . . 

No.  2  . — 

No.  6  . 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . . 

No.  800  . 

No.  2  . 

No.  6  . . . — . 

PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  . 

Choice,  No.  2Vfi . 

No.  10  . . 

Bartlett,  Fancy,  No.  2% - - 

Choice,  No.  2% . 

Std.,  No.  2% . 

No.  10,  Water.. . . . 

No.  10,  Syrup . — . 

No.  10  Pie,  S.  P . 


2.35 

2.66 

2.85 


2.90 

3.25 


.70 

3.00 

.671/2 

2.86 


.80 

3.26 


Florida 


.80  .86 
2.25  2.40 


.52 1^  .60 


1.36  1.36 


1.65  1.90 

1.37%  !!."]" 

L60  o.'se 


PEACHES 

Fey.,  y.  C.,  No.  2% . . 

Choice,  No.  2% . . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  2%.. . . 

No.  10,  Fancy . . 

Peeled,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . . . 

Std.,  No.  2 . . . . 

No.  2%  . . . . 

Sliced,  Standard,  No.  10 . . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10...... _ 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . . 

No.  2  . 

No.  2%  . . 

46  oz . 


.70  . 

3.36  _ 

Texas 

’’."so  .8214 

”.”4”7%.  "J5 


Low  High 

Low  High 

Low  High 

.67% 

.70 

.82% 

.87% 

2.76 

3.00 

.76 

.76 

1.20 

1.20 

.97% 

1.10 

1.00 

1.50 

1.50 

3.26 

3.50 

Solid  Paek 

.90 

1.05 

1.10 

.62% 

.96 

1.20 

1.25 

1.36 

1.26 

1.27% 

. . 

3.90 

4.00 

.46 

.47% 

.76 

.76 

.80 

.67% 

.80 

.92% 

1.25 

.96 

1.10 

.97% 

2.90 

3.60 

3.0() 

3.5() 

3.10  . 

With  puree 

.37% 

.42% 

.40 

.42% 

.60 

.62% 

.59 

.67% 

.65 

.67% 

.65 

.65 

.81  Vi 

.96 

.85 

.90 

.80 

.82% 

.95 

1.00 

.97% 

2.75 

3.10 

2.75 

3.00 

2.76 

2.80 

.40 

.40 

3.00 

3.00 

3.6() 

3.00 

3.25 

.37% 

.35 

.40 

.62% 

2.75 

2.60 

2.76 

2.75 

2.80 

.40 

.45 

.40 

.60 

.55 

.60 

.76 

2.76 

3.00 

3.00 

3.25 

2.76 

^85 

.75 

.65 

.67% 

.95 

.85 

.90 

3.50 

3.75 

2.90 

3.00 

CANNED  FRUITS— Continued 


2.90  8.00 

3.’l’6  O? 


1.66  1.70 

1.35  1.40 

1.20  1.26 

California 


1.70 

1.76 

1.65 

1.60 

1.35 

1.37% 

3.26 

3.50 

5.60 

6.76 

3.26 

3.60 

1.40 

1.45 

1.22% 

1.35 

1.12% 

1.20 

.77% 

.80 

1.00 

1.10 

4.30 

4.75 

4.00 

4.86 

1.60 

1.80 

1.40 

1.65 

. 

5.85 

6.10 

1.06 

1.60 

2.40 

6.00 


Eastern 
Low  High 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 

BLACKBERRIES 

Std.,  No.  2 . . . 

No.  8  . 

No.  10,  water . 

No.  2,  Preserved . . . 

No.  2,  Syrup . 

BLUEBERRIES 

No.  2 _ _ _  1.35  1.46 

No.  10  _ _ 4.86  6.75 

CHERRIES 

Std.,  Red,  Water,  No.  2 .  1.07%  1.10 

Std.,  White,  Syrup,  No.  2....„..„  .  *  ....... 

Elx.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 .  1.10  1.20 

Red  Sour  Pitted,  No.  10 _ 6.35  5.50 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . .  . 

Std.,  No.  2% . .  . 

GOOSEBERRIES 

Std.,  No.  2.„ . . . 

No.  10 . . 


Central 
Low  High 


West  Coast 
Low  High 


1.45 

6.50 


1.60 

6.00 


2.05 

7.25 


1.10 

3.50 


2.20 

7.40 


1.15 

Tis 


1.15 

5.25 


1.20 

5.50 


RASPBERRIES 
Black,  Water,  No.  2.. 


Red,  Water,  No.  2 . . 

No.  10  . . 

Black,  Syrup,  No.  2 . . 

Red,  Syrup,  No.  2 . 

STRAWBERRIES 


Ex.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . 

No.  2  . . 

Std.,  Water,  No.  10. 


1.35 

6.00 

2.10 

1.90 

1.80 


2.15 

2.15 

1.85 


1.45 

1.50 

.  1.65 

7.26 

7.60 

6.00 

.  7.00 

.  1.65 

7.26 

7.60 

6.00 

.  7.00 

1.76 

1.40 

1.60 

.  2.10 

Canned  Fish 


HERRING  ROE 

10  oz.  . . .  .70 

No.  2,  19  oz. . . .  1.26 

No.  2,  17  oz . .  1.12% 


LOBSTER 

FUts,  1  lb _ 

'  lb . . 

Ib . 


6.25  7.00 


OYSTERS 

Std.,  4  oz. . 

6  oz.  _ _ _ _ 

8  oz.  .................... 

10  oz.  ................... 

Selects,  6  oz............. 

SALMON 


Red  Alaskas,  Tall,  No.  1 . . 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . . 

Flat,  No.  1 . . ........ 

No.  %  - 

Pink,  TaU,  No.  1 . . 

Flat,  No.  % . . 

Sockeye  Flat,  No.  1.................... 

No.  %  . . 

Chums,  Tall,  No.  1 . . 

Medium,  Red,  Tall . . 


6.50 

6.50 

3.25 

3.25 

3.00  . 

1.95 

1.96 

Southern 

Northwest  Selects 

.95 

1.05 

1.00 

.90  . 

1.15  1.25 

1.80 

2.10 

1.50  1.75 

1.90 

2.20 

1.80  . 

SHRIMP 


No.  1,  Small . . 

No.  1,  Medium . . 

No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 


^  Oil, 


Oil,  Keyless . 

Oil,  Tomato,  Carton... 

y4  Oil,  Carton . 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s..... 
Calif.  Oval  No.  1,  48’s . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48*8 . . 

Z  ==;=::: 

Light  Meat,  Is . . 


1.90 

1.95 

1.50 

1.60 

1.60 

1.80 

2.25 

1.26 

1.30 

1.05 

1.10 

.76 

1.76 

1.85 

.95 

1.00 

1.50 

1.75 

Southern 

I’iiii  l’.’2’o 


1.70 

3.25 


1.70 

3.30 


10.00  11.00 


5.25 

3.90 


5.5'J 

4.20 


10.00  10.50 

6.00  6.25 

3.65  3.85 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES.  CORN  SHAKERS. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  ior  Detachable  Chalna. 

Frank  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

AGITATORS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELTS,  Cloth,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Globe  Woven  Belting  Co.,  Inc.,  Buffalo,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Cnisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Lug.  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Globe  Woven  Belting  Co.,  Inc.,  Buffalo,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper, 

CORN  COOKER-FHLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoop>eston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster.  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Biiltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DEXTROSE,  Sugar. 

Com  Products  Sales  Co.,  New  York,  N.  Y. 

ENAMELED  BUCKETS,  PAaS.  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  ior  Food  (not  hexmettcallT 
sealed). 

American  Can  Co.,  New  York  Ci^. 

Continental  Can  Co.,  New  York  City. 

FILUNG  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  ior  Machinery  Mirs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
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WHERE  TO  BUY  —  Continued 


INSURANCE,  Canncn. 

Canners*  Exchange,  Lansing  B.  ’'NarcLSX,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

lACKETED  PANS.  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Cameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  HooMSton,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapo^,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
PASTE,  CANKERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Coim. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
'Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y.  • 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

Rohm  &  Haas  Co.,  Inc.,  Philadelphia,  Pa. 

SEWAGE  DISPOSAL. 

BerUn  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Dl. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Biiltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marldnq  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SUGAR. 

Corn  Products  Sales  Co.,  New  York,  N.  Y. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  C^.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  Co,,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

.  I^ingsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K,  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F .  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Fo(^  Machinery  Corooration,  Hoopeston,  lU. 

«■  w  “tt^senkamp  Co.,  IndianapoUs,  Ind. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K,  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Assocfated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  ID. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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-«KS^ 


LIQUID 

ADJUSTMENT 


■REVOLVING  HOPPER 


■CAN  STOP 


STEAM  COIL 


WEIRTON.W.VA 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

V  MAIN  OFFICE 

BALTIMORE.  MD.  ^ 


AYARS  New  Perfection  PEA  ADJUSTMENT 


PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


[CHANCE  GRADE 
L  \  LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


a  reeding  and  growing  o£  peas  for  seed 
usiness  in  which  we  have  specialized 
since  1876.  That  experience  is  worth  some¬ 
thing  ;  it  is  back  of  every  bag  of  seed  we  send 
out  and  is  your  assurance  of  quality. 

WE  GROW  PEAS  ONLY 
IN  THE  WEST  \ 


sarimie^^d  d^es  well  in  any  clima 

WE  GROW^ihL  OF  OUR  SWEET 
/x  COiW  IN  MINNESOTA 


Do  best  in  the  West,  where  the  lon^  sun^ 
days,  clean  soil,  and  life-givipg  w^ers 
rigation  combine  to  make  ak  id^l  sifu 
for  the  development  df  di^aseX  res 
strains .  \  \ 


Sb^J^ASHINGTON  ST.  -  -  -  CHICAGO.  ILL. 
Breeders  and  Growers  of 

PEAS— BEANS— SWEET  CORN 


[TTTrfh 
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